
During the first two weeks of
July, the Diamond Bar Chapter
provided scholarships for swim-
ming lessons for children between
the ages of 4 and 10  at the San
Dimas Swim and Racquet Club.
In cooperation with the San Dimas
City Council and the Department
of Recreation, the chapter provid-
ed funds for scholarships to chil-
dren in San Dimas and surround-
ing communities.

Upon completion of the swim-
ming lessons, participants were
given a certificate of completion
and gift certificates to Baskin &
Robbins 31 Flavors Ice Cream.

This effort to provide education
to children and their parents about
Pool Safely was, in part, support-
ed by incentive programs provid-
ed by PEP San Dimas and SCP
Duarte, along with the chapter’s
partnership with Pentair.
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Mission Statement:  The Independent Pool & Spa Service Association, Inc. exists for the mutual professional benefit and growth of its members 
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By Brett Lloyd Abbott
Brett Lloyd Abbott  is president

of MYM Austin Inc., a marketing
agency that works exclusively
with business owners in the swim-
ming pool industry. Brett is also
the cofounder of The Pool Genius
Academy, a low-cost, high value
educational organization devoted
to maximizing the success of busi-
ness owners throughout the aquat-
ics industry.  More information at
www.MYMAustin.com/IPSSA. 

As if you don't have enough to
worry about already, with rising
costs, a shrinking economy,
licensing stings, and unwarranted
complaints at the BBB, now
you've got a marketing guy talk-
ing about the ugly truth of the
pool service business.  Well, don't
panic.  There is an ugly truth, but
I'm going to tell you how you can

leverage it to your own benefit,
and to the benefit of all IPSSA
members.

First, to put things in perspec-
tive let's think about another serv-
ice industry that most all of us can
relate to:  the moving industry.
When you think about hiring a
moving company, do you feel joy,
comfort and happiness?  Or do
you get a mental image of a
smelly, sweaty guy with tattoos
and bad breath, and a secret desire
to cheat you out of your money?

Most of us think of the latter.
In fact, when hiring a moving
company, most of us are expect-
ing one or more of the following
to occur:

• They will show up late.
• They will be scary-looking

people.

The ugly truth about this
pool service business: 
pool service marketing 101

Continued on page 22
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IPSSA
heroes

One of the great things about
IPSSA is the underlying com-
mitment to help others in the
industry.  After all, this associa-
tion was created on the principle
of sick route coverage. But,
many members go above and
beyond sick route, helping other
members and their communities. 

These are IPSSA heroes.
Tell us your story, or let us

know who has helped you. Email
us at info@ipssa.com.

“Pool Safely” event: IPSSA Diamond Bar chapter
provides scholarships for swimming lessons

For more “IPSSA heroes”
see page 15

➤➤ Wear sun screen
➤➤ Wear hats and other protective clothing

➤➤ Drink lots of water

Things to do in August

As the temperatures get
warmer, it’s time to put on sun-
screen and head outside. If your
summer adventures take you to a
pool or spa, please remember to
Pool Safely. The U.S. Consumer
Product Safety Commission
(CPSC) estimates each year nearly
300 children younger than five
drown in swimming pools and spas
and more than 3,000 that age go to
hospital emergency rooms due to
non-fatal submersion injuries. An
unknown number of these hospital-
izations result in permanent dis-
ability, including brain damage. 

There are simple, proven water
safety steps you and your family
should take to safeguard against
accidents at pools and spas. Key
steps include:

• Stay Alert: Stay close and
watch your child by the pool.

• Know Water Safety Skills:
Learn to swim and practice CPR.  

• Maintain Barriers: Install
protective barriers, such as four-

sided fences and pool alarms.
• Avoid Entrapments: Never

enter a pool or spa with a loose,
broken or missing drain cover.

Just adding one extra water
safety step can make all the differ-
ence. The safest system is being
alert at all times, knowing life-sav-
ing skills and having the right
equipment (compliant drain cov-
ers, barriers, alarms and sensors).
Add as many precautions as possi-
ble no matter how safe and respon-
sible you already are.

The Pool Safely campaign is a
national public education effort by
the CPSC to reduce child drown-
ings and non-fatal submersions,
and entrapments in swimming
pools and spas. IPSSA is proud to
be a supporter of the Pool Safely
campaign. Make it your practice at
pools and spas to follow the simple
steps that can save a life. 

To learn more, visit, www.pool-
safely.gov and follow Pool Safely
on Twitter @poolsafely.  

Simple steps save lives: new
campaign encourages the 
public to Pool Safely this summer
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All members who mail an entry with the correct answers will
become eligible for a drawing at the end of the month for an IPSSA
watch. All correct entries will go into a year-end drawing for other
IPSSA merchandise. IPSSA members are the only eligible partici-
pants and only one entry per month is permitted. Each month, the
winner of the drawing will be published in The IPSSAN.  Entries for
this month must be received by SEPTEMBER 20, 2010.

Name _____________________________________________________

Address ___________________________________________________

City____________________________ State_________ Zip_________

Telephone Number (____) _______________________

Chapter ____________________________________________________

Correct Answers:    1.______ 2. ______ 3. ______ 4. ______
(Please indicate A, B, C, or D for each answer.)

Mail Entry to: 
IPSSA Quiz, 10842 Noel Street, #107, Los Alamitos, CA 90720

Or Fax to: (888) 368-0432 
Entries for this month must be received by SEPTEMBER 20, 2010.

1. The EPA requires chlorine manufacturers to list the ingredients
as well as the available chlorine content and then guarantee
the strength of their products right on the label.

A. True
B. False

2. To get 1 ppm of chlorine in a 500,000-gallon pool, you would
add 2 gallons of liquid chlorine (sodium hypochlorite 12%)

A. True
B. False

3. Acid must be added to the pool water after adding liquid chlo-
rine to neutralize the high pH.

A. True
B. False

4. To determine combined chlorine, you subtract free available
chlorine (FAC) from total available chlorine (TAC).

A. True
B. False

Dawn Backus, a member of
the IPSSA Dana Point chapter,
was randomly selected among
all of the correct entries for the
June Education Corner Quiz and
will receive an IPSSA sports
watch.  All correct entries sub-
mitted during 2010 will be eligi-
ble for a big drawing at the end
of the year for more IPSSA logo
items.  

The correct answers for the
June quiz are:  1) ORP measures
this in water: A) Sanitizer B)
Oxidizers C) Reducers D) Ratio
of the activities of oxidizing and
reducing substances in the
water.  The correct answer is D)
Ratio of the activities of oxidiz-
ing and reducing substances in
the water. 2) pH is a value that
indicates how acidic or basic a
solution is. A) True B) False.
The correct answer is A) True.
3) OTO reagent measures only
free available chlorine in water.
A) True B) False. The correct

answer is B) False. 4) The
chemical we use in the pool
industry to raise calcium hard-
ness is: A) Calcium hydroxide

B) Calcium hypochlorite C)
Calcium chloride ). Calcium
phosphate. The correct answer
is D) calcium chloride.
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August 7 IPSSA Board of Regional Directors Meeting
Waterfront Hotel, Oakland, California
www.ipssa.com

August 26-27 CPO Class
Superior Pool Products, 
4900 E. Landon, Anaheim, California
www.anotherperfectpool.com/cpo

September 9-10 CPO Class
SCP, 5648 Copley Drive, San Diego, California
www.anotherperfectpool.com/cpo

September12 IPSSA Region 5 Annual Picnic
Halecrest Park, Costa Mesa
Gayle Stewart, 714-258-8390

September 21-22 Xtreme Education
Long Beach Convention Center, Long Beach,
California
www.westernshow.com

September 23-24 CPO Class
SCP, 780 Columbia Avenue #1, Riverside,
California
www.anotherperfectpool.com/cpo

September 26-28 ME Pool & Spa Expo
Dubai International Convention & Expo
Center, Dubai, United Arab Emirates
www.mepool.com 

Sept. 30-Oct. 2 Pool Industry Expo
Monterey Conference Center, Monterey,
California
www.poolindustryexpo.com

October 7-8 CPO Class
Superior Pool Products, 4900 E. Landon,
Anaheim, California
www.anotherperfectpool.com/cpo

October 21-22 CPO Class
SCP, 5648 Copley Drive, San Diego, California
www.anotherperfectpool.com/cpo

Oct. 31-Nov. 5 International Pool | Spa | Patio Expo 
Mandalay Bay Convention Center, Las Vegas,
Nevada   
www.PoolSpaPatio.com

November 4-5 CPO Class
SCP , 780 Columbia Avenue #1, Riverside,
California
www.anotherperfectpool.com/cpo

November 6 IPSSA Board of Regional Directors Meeting
Region 3 Location TBD
www.ipssa.com

December 2-3 CPO Class
Superior Pool Products, 4900 E. Landon,
Anaheim, California
www.anotherperfectpool.com/cpo

February 11 IPSSA Board of Regional Directors Meeting
Hyatt Regency Newport Beach, Newport
Beach, California
www.ipssa.com

February 11 IPSSA Annual Business Meeting
Hyatt Regency Newport Beach, Newport
Beach, California
www.ipssa.com

February 12 IPSSA Leadership Seminar and Banquet
Hyatt Regency Newport Beach, Newport
Beach, California
www.ipssa.com

February 11-12 Orlando Pool and Spa Show
Orange County Convention Center, Orlando,
Florida
www.floridapoolpro.com

February 16-19 Southwest Pool and Spa Show
Arlington Convention Center, Arlington, Texas
www.swpoolandspashow.com

Calendar of Events

Dawn Backus Wins the June Education Corner quiz 
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Learn more at www.nature2.com

Also available in salt water chlorinator version, 
Nature2 Fusion Soft

COMPLETE AND EASY
A Tri-Chlor erosion tablet feeder combined with 
the Nature2® mineral system. No supplements 
to buy, no stain preventers to add, no nonsense.

TOUGH AND REFINED
All-in-one system that is engineered to 
commercial standards, it easily handles  
50 psi and 120 gpm.

GUARANTEED
Controls algae, destroys bacteria, and won’t 
stain - six months of algae control every time  
you replace the Nature2 mineral cartridge. 
Nature2 kills bacteria and other pool 
contaminants to minimize chlorine use.

GOOD FOR BUSINESS
Make your customer happier by giving them 
consistent chlorine levels, a better swimming 
experience, and an algae-free pool.
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Present: David Durkin, Re-
gion 1 Director; Lane Clark,
Region 2 Director; Elias Duran,
Region 3 Director; Adam Morley,
Region 4 Director; Bob Luedtke,
Region 5 Director; Nathan Smith,
Region 6 Director; Chuck Gough,
Region 7 Director; Kurt Schuster,
Region 8 Director; Phil Sharp,
Region 9 Director; Dick Nichols,

Region 10 Director; Todd Starner,
Region 11 Director; Vickie Lester,
CAE, Executive Director; Clint
Cramer, CPA, Financial Office;
Ray Arouesty, Arrow Insurance
Service

Guests: Roy Schneider, San
Fernando Valley Chapter, Region
3; Jim Ciccone, Hemet Chapter,
Region 6; Mike Baker, Corpus

Christi Chapter, Region 9; Brian
Doggett, Corpus Christi Chapter,
Region 9; Lorna MacDougall,
Dallas Chapter, Region 9; Bill
Winter, Dallas Chapter, Region 9;
Jason Lehman, Fort Worth
Chapter, Region 9; Tina Lehman,
Fort Worth Chapter, Region 9;
Gordon Slagle, Fort Worth
Chapter, Region 9; Ingrid Slagle,
Fort Worth Chapter, Region 9;
Doug Dinkins, Houston Chapter,
Region 9; Jim Jacobsmeyer,
Houston Chapter, Region 9; Rita
Jacobsmeyer, Houston Chapter,
Region 9; Randall Keefe, San
Antonio Chapter, Region 9; Susan
Sharp, San Antonio Chapter,
Region 9

Consent Agenda: MSC to
remove the minutes from the con-
sent agenda.  MSC to approve the
consent agenda, specifically the
regional reports and regional min-
utes.  MSC to amend the minutes
of the February 5, 2010 BORD
meetings to indicate that Chuck
Gough is a member of the Bylaws
Committee.  MSC to approve the
minutes of the February 5, 2010
meetings, as amended.

Financial Report and Census:
Cramer reported that for the peri-
od ending March 31, 2010, there
were $165,218 in revenues and
$129,259 in expenses for the gen-
eral fund, with a net surplus of
$35,958.  Assets were $506,103,
liabilities were -$2,217 and equity
$508,319.  The Benevolent Fund
had no disbursements, with
$3,662 available for future claims.
The Scholarship Fund took in
$11,209 in revenues (including
interest) and had $8,832 in dis-

bursements, with a net balance of
$168,516.  The reserve fund bal-
ance is now $427,590.  The March
31, 2010 membership census
shows a total of 3,676 members.

Administration: Offsite stor-
age units have been vacated and
all of IPSSA’s materials and
archives are now being stored at
Lester Management Services’
office warehouse.  Lester will
obtain a freeconferencecall.com
account for IPSSA.  

Bylaws: MSC that non-BORD
members serving on committees

will be approved at the meeting
where officers are elected.

Education: Nichols should
complete his review of the ques-
tions in the water chemistry certi-
fication exam within two weeks.
When is work is completed it will
be reviewed by Durkin and then
implemented.  There has not been
additional work done on the Basic
Electrical Handbook and the
Business Practices Handbook
since the last BORD meeting.
Work should resume, however

Highlights of May 1, 2010 IPSSA Board of Regional Directors Meeting
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IPPSA Region VIPPSA Region VIPPSA Region VIPPSA Region VIPPSA Region V

Annual PicnicAnnual PicnicAnnual PicnicAnnual PicnicAnnual Picnic

Back To The IslandsBack To The IslandsBack To The IslandsBack To The IslandsBack To The Islands

 Food (Hot Dogs for the Kids) Food (Hot Dogs for the Kids) Food (Hot Dogs for the Kids) Food (Hot Dogs for the Kids) Food (Hot Dogs for the Kids)

Beer & WineBeer & WineBeer & WineBeer & WineBeer & Wine

Games, Clowns & PrizesGames, Clowns & PrizesGames, Clowns & PrizesGames, Clowns & PrizesGames, Clowns & Prizes

Bounce HouseBounce HouseBounce HouseBounce HouseBounce House

Wear Your Hawaiian ShirtWear Your Hawaiian ShirtWear Your Hawaiian ShirtWear Your Hawaiian ShirtWear Your Hawaiian Shirt

Sunday, September 12, 2010Sunday, September 12, 2010Sunday, September 12, 2010Sunday, September 12, 2010Sunday, September 12, 2010

12:00 to 4:30 pm12:00 to 4:30 pm12:00 to 4:30 pm12:00 to 4:30 pm12:00 to 4:30 pm

Halecrest ParkHalecrest ParkHalecrest ParkHalecrest ParkHalecrest Park

3107 Killybrook Lane3107 Killybrook Lane3107 Killybrook Lane3107 Killybrook Lane3107 Killybrook Lane

Costa Mesa, CA 92626Costa Mesa, CA 92626Costa Mesa, CA 92626Costa Mesa, CA 92626Costa Mesa, CA 92626

For questions call Gayle StewartFor questions call Gayle StewartFor questions call Gayle StewartFor questions call Gayle StewartFor questions call Gayle Stewart

at 714-258-8390at 714-258-8390at 714-258-8390at 714-258-8390at 714-258-8390

REGION 2 — Conejo Valley: Sean Reynoso. . . REGION 5 —
North Orange County: Joshua P. Pruitt. . . Region 7 — San Diego
East County: Edward Walker. . . REGION 8 — West Valley: Jim
McTheeney. . . REGION 9 — Corpus Christi: Sarah R. Amerson,
Faye M. Denard-Austin. . . Waxahachie: James Gallagher, Michael
Wanglin. . . San Antonio: Sherrill B. Oakes, Jonathan Vaughn.

WELCOME NEW MEMBERS!

Highlights of May 1, 2010
IPSSA Management Company
Board of Directors Meeting

Financial Report: Cramer
reported that for the period end-
ing March 31, 2010 there was
$57,206 in income, $55,458 in
expenses for the general fund,
with a net surplus of $2,747.
Assets were $809,404 liabilities
were $714,155 and equity
$95,249.

Insurance Report: Arouesty
reviewed highlights of claims
reported in 2009 and 2010.
Starner discussed issues about
insurance requirements for
employees of members.

Questions & Answers:
Questions about insurance claims
were discussed.

Continued on page 6

Xtreme Education

MORNING CLASSES (8 A.M. - NOON)
Class 1: CPO - Steve Donohoe
Class 3:  Strategies for Growing Your Business - Charles Baird - Millionaire Pool Man
Class 5:  Intermediate Water Chemistry and Testing - Taylor Technologies
Class 7:  Jandy Two Speed and Variable Speed Pumps - Mike Lucas - Zodiac
Class 9:  Pentair Control Systems - Pentair
Class 11:  Suction Cleaners - Salt Systems - Hayward

September 21-22, 2010
Long Beach Convention Center www.westernshow.com

XTREME EDUCATION PROVIDES YOU WITH EXPERT TRAINING, ADVANCED INDUSTRY KNOWLEDGE AND NETWORKING OPPORTUNITIES

Produced by the Western Pool & Spa Show ®

For complete course listing and registration visit:

ADVANCED INDUSTRY SPECIFIC EDUCATION TO HELP YOU GROW YOUR BUSINESS

Daily Drawing 
for 

Free Netbook

AFTERNOON CLASSES (1 – 5 P.M.)
Class 2: CPO - Steve Donohoe
Class 4:  Business Structure and Tax Planning - Gary Garbowitz- CPA
Class 6: Pool Plaster Problem Solving - Randy Dukes
Class 8: HiE Heaters - Mike Lucas - Zodiac
Class 10:  Title 20 and VGB How It Effects You - Pentair
Class 12:  Hydraulics and Variable Speed Pumps - Hayward

AFTERNOON CLASSES (1 – 5 P.M.)
Class 2: CPO - Steve Donohoe
Class 4:  Heater and Pump Diagnosis and Repair - Dennis Rettela
Class 6: Jandy Control Systems - Mike Lucas - Zodiac
Class 8: Advanced Hydraulics - Pentair
Class 10:  Salt Systems - Goldline Controls - Hayward

1-Day Pass $95
2-Day Pass $175

Price Includes Lunch

CPO-$200

TUESDAY, SEPTEMBER 21 SCHEDULE OF CLASSES

WEDNESDAY, SEPTEMBER 22 SCHEDULE OF CLASSES
MORNING CLASSES (8 A.M. - NOON)
Class 1: CPO - Steve Donohoe
Class 3:  Quickbooks for the Pool Business - Cramer Associates-CPA
Class 5:  Salt Water Pools- The Good, the Bad, the Reality - Gregg Garrett
Class 7:  LXi  Heaters - Mike Lucas - Zodiac
Class 9:  Variable Speed Pumps - Pentair
Class 11:  Heater Installations Gas to Forced Draft - Hayward

CLASSES SUBJECT TO CHANGE
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Be a hero in their eyes
with the “smart pumps” that reflect well on you.

IntelliFlo® and IntelliPro® variable speed pumps are the only time-tested

smart pumps in the industry. Since 2005, they’ve delivered hundreds of

dollars in annual energy savings to elated pool owners while enhancing the

reputations of pool professionals like you.

Every pump features our exclusive digital controls and proprietary software.

Speeds are custom-programmed so pools operate effortlessly at optimum

efficiency, creating annual electric bill savings from $620 to $1,360!*

The only line of variable speed pumps with…

unpleasant high frequency noise

Don’t disappoint your customers with a lesser pump. Offer them the

variable speed pumps that outsell all others combined. To learn more,

call or click today.

1-800-374-4300
www.pentairpool.com 
or www.staritepool.com

*Savings based on comparison single-speed, 2 horsepower pump running between 6 and 12 hours/

day at $.15/kWh in a 20,000 gallon pool. Savings may vary based on plumbing size and length, pump 



before summer. Nichols recom-
mended the BORD consider waiv-
ing the requirement for the IPSSA
water chemistry exam to those
who have a current CPO certifica-
tion.  Starner suggested considera-
tion of adding additional educa-
tion at  the Leadership weekend
for first-time chapter officers.
MSC to approve Mike Gardner as
FPSIE liaison.  MSC to approve
Celia Hugueley as a member of
the Education Committee.  Clark

reported that members of his
region would like water chemistry
test takers to be able to know
which questions they miss.
Luedtke pointed out that the
regional director may designate
someone else in the region who
can administer the exam on paper.
Lester was asked to offer the show
special pricing for all four IPSSA
manuals through The IPSSAN.

Entertainment & Trade
Shows:  There will no change in
the date for the 2011 Leadership
Seminar, which is scheduled for

February 11-12 at the Hyatt
Regency Newport Beach.  The
next BORD meeting will take
place August 7 in Oakland,
California.  The hotel selection
will be made soon.

Expansion: MS to approve
creation of a chapter in Oklahoma.
The motion was withdrawn
because not all of the legal
requirements to offer insurance in
Oklahoma are completed.  Sharp
reported that the new chapter there
will be ready this summer.  MSC
to approve appointment of Jim
Romanowski to the Expansion
Committee.  Regions 1, 2, 3, 4, 7,
8, and 9 voted for the motion.
Regions 5, 6 and 10 voted against
it.

Finance: IPSSA saves money
when members sign up for receipt
of their invoices by email.  

The IPSSAN: Lester reported
that the second class mail permit
process is intricate and difficult.
As part of the application process,
a dollar value needs to be applied
to the subscription price. She was
asked to research what similar
industry publications charge.
MSC to approve Eric Nielson and
Bob Nichols as member of The
IPSSAN committee.  An “IPSSA

Heroes” feature now appears in
the newspaper.

Member Benefits: Speck
Pumps was approved as an associ-
ate member previously by unani-
mous email ballot.  MSC to
approve Vac-Traps as an associate
member.  Regions 1, 2, 3, 4, 6, 8,
and 9 voted for the motion.
Regions 5, 7 and 10 voted against
it.  MSC to approve Alpha Water
Systems as an associate member.
MSC to approve the process for
approving associate members, as
presented by the committee.  MSC
that associate members whose
dues have lapsed must submit a
new application for review by the
Member Benefits Committee.
That application will not need to
be reviewed by the entire BORD
unless the Member Benefits
Committee feels it is needed.
Lester was asked to notify the
Financial Office of the renewal
dates for existing associate mem-
bers.  Luedtke reported that the
regional directories published by
Kelley and Associates are causing
some problems with associate
members who feel the money is
going to IPSSA rather than to
Kelley & Associates.  Lester was
asked to submit a proposal for

publishing regional directories in-
house.  Schuster will supervise
this project.  Schuster is research-
ing credit card processing pro-
grams as a member benefit.  Some
problems with identifying appro-
priate programs include:  the num-
ber of potential users is unknown;
approval of a merchant services
account is dependent on the mem-
ber’s credit score; the method of
processing the transaction (virtual
terminal or keypad unit); the
method of determining a revenue
stream to IPSSA in return for the
endorsement.  The Transworld
collections programs is underuti-
lized.  Members who use the serv-
ice are satisfied.  MSC to approve
Gary Ellyatt as a member of the
Member Benefits Committee.
Lester has requested feedback
from members who have been
approached by Service Magic and
have been told that IPSSA endors-
es Service Magic.  She discussed
these fraudulent claims with
Service Magic corporate business
development representatives who
are taking action to prevent this
happening in the future.  Durkin
reported that Service Magic pur-
chased Market Hardware (an
IPSSA associate member) in
January.

Outreach: Gough reported on
the 2010 National Drowning
Prevention Symposium which
took place in Pittsburgh earlier
this week.  IPSSA is a sponsor of
the Symposium.  The protocol
agreement between IPSSA and the
National Pool Industry Research
Center has been signed.  Phil
Sharp and Bob Nichols represent-
ed IPSSA at an industry summit
on pool safety convened by the
Consumer Products Safety Com-
mission.  Bob Nichols was a pre-
senter at a webinar program on
pool and spa pumps and filters for
the Consortium for Energy
Efficiency.  MSC to approve Bob
Nichols, Jeremy Smith and Javier
Payan as members of the Outreach
committee.  MSC to approve
Terry Snow as SPEC liaison.
MSC to approve Lance Sada as
NPIRC liaison.  Gough has been
approached by the Joshua
Collingsworth Memorial Founda-
tion about co-producing a safety
sign for pool gates.  He will get
more information for presentation
at the next BORD meeting.
Starner reported that Florida has
approved Title 20 regulations for
new construction.  Two IPSSA
members participated in the most
recent FSPA 60-hour course for
the state contractor license.
Starner is working on identifying
instructors for an IPSSA-spon-
sored 60-hour course.  Florida is
considering legislation to require
VGB-type regulations for residen-
tial pools.  Jennifer Hatfield, who
has worked with FSPA, will be
starting her own government rela-
tions firm this summer.  The
Georgia legislature is considering
licensing for service technicians,
similar to the guidelines under
development in Texas.  Gough
will have more information
regarding magnetic signs at the
next BORD meeting.

Next BORD Meeting: The
next BORD meeting will take
place August 7, 2010 in Oakland,
California. 
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Financial office thanks chapters
with prompt payments

The Financial Office thanks the following chapters, whose members
all paid promptly in July before second notices were required:  

Region 1: Tracy, West Placer
Region 2: Conejo
Region 3: Diamond Bar, Santa Clarita, Calabasas
Region 4: Central Los Angeles, East Long Beach
Region 5: Central Orange County, Huntington Beach, Southwest,

Orange County #1
Region 6: Redlands
Region 7: Carlsbad
Region 8: East Valley, Henderson
Region 9: Dallas, Corpus Christi
Region 10: Redwood Empire
Region 11: Cape Coral, Venice

BORD meeting
Continued from page 4

IPSSA Website:
www.ipssa.com
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By Sue Robach
Sue Robach is, regional training

manager for Pentair Water Pool
and Spa.  If you have questions for
Sue, send them to info@ipssa.com.

I read your column about
energy audits and am wondering
why we can’t just multiply amps
times volts to get watts?

Ohm’s law teaches us that amps
multiplied by volts equals watts.
Many service technicians in the
past would simply look at the
motor name plate and multiply the
amps on the label by the voltage
(115v or 230v depending on how it
was wired). This is problematic
because it does not take into
account a pool motor’s efficiency. 

A pool motor has efficiency

losses through the windings; that
is, some energy is required to oper-
ate the motor, so it is not all used
solely for the purpose of moving
water. Energy generates heat. The
housing of a motor can feel hot to
the touch, but this heat is actually
wasted energy. 

Another tricky thing about
using Ohm’s law with pool motors
is related to motor power factors. It
has been said that 1 horse power is
equal to 746 watts. This is the out-
put that actually does the work.
The average watt use of a 1-hp
pump is around 1800 watts or 1.8
kW. The additional watts are used
to operate the pump. To calculate
the energy consumption of a pool
motor, the power factor of the
motor must be considered. The cor-
rect calculation is to multiply the
amps by the volts and then multi-

ply that quotient by the power fac-
tor of the motor. The power factor
is different for every motor and can
vary based on the construction of
the motor and the size or type of
the motor. Accessing this informa-
tion is sometimes rather difficult. 

So, the sure way of getting the
actual energy use of any pump is to
use an RMS kilowatt meter. You
can find one on the internet for
around $200. It measures the actu-
al energy usage of the pump and
converts it to Kilowatts. Not only is
it accurate, but it is impressive!
Your customers can see the infor-
mation for themselves as you con-
duct the energy audit! Some tech-
nicians who use a Kilowatt meter
have told me that they confirmed
the sale of an IntelliFlo pump by
showing the pool owner their ener-
gy savings on the meter. It’s kind of

like a before and after shot of their
pool pump’s energy use.

I would like to start doing
energy audits. How do I get
started?

Pentair Water Pool and Spa con-
ducts workshops all over the country
every year. These workshops start in
August and run through May. This
year, Pentair has added an energy
audit section to the IntelliFlo pump
class. Energy audit forms and sup-
port material will be available at
these workshops. You can find our
training schedule and register at
www.pentairtraining.com. Also,
there are many people in the industry
already conducting energy audits.
Ask around.  Talk to fellow service
people at your IPSSA meetings or
your local distributor. You can get a
lot of tips and information just by
striking up a little conversation!

Ask Sue

Sue Robach

Send Your Technical Questions to:
The IPSSAN

10842 Noel Street #107
Los Alamitos CA 90720

Fax: (888) 368-0432
or email: info@ipssa.com

IPSSA promotes energy efficiency education
Partnering with the Foundation for Pool and Spa Industry

Education (FPSIE), IPSSA has arranged for a $109.00 discount for
the first 100 IPSSA members who enroll in the Aquatic Energy
Auditor (AEA) on-line course.  This discount reduces the tuition to
$100.00. 

The AEA will teach members how to measure the electrical usage
of their customers' pool systems, identify features of a swimming
pool to perform energy audits and learn about California's Title 20
and Title 24 energy efficiency standards relating to swimming pools.
This intensive course covers energy relationships relating to recircu-
lation, filtration and associated calculations; hydraulics and piping;
heaters, and pumps; electricity usage and efficiencies.   The course is
relevant for members in all IPSSA states.

This information combined with knowledge of new pool products
can be a great sales incentive.

To enroll, go to www.fpsie.org  on the IPSSA logo where it says
“Register Now.”  No certificates are necessary; FPSIE will contact
IPSSA to verify your membership and eligibility for the discount.

This discount is offered to all IPSSA members on a first come, first
served basis. Don't be left out.
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By Ray Arouesty
Ray Arouesty is an attorney at

law and president of Arrow
Insurance Service, IPSSA’s insur-
ance provider since 1988.  He can
be reached at (800)833-3433 or
ray@arrowinsuranceservice.com. 

My client had been servicing
commercial pools for more than
ten years. On a day much like any

other, he received a phone call
informing him that water from the
pool filter was spraying into one
of the apartments. The problem
was clear: the filter O-ring had
split, allowing a stream of water
to be directed toward the build-
ing. My client was shocked when
the client's homeowner's insur-
ance company demanded reim-
bursement for more than
$100,000 in water damage. After
all, he was only the service tech-
nician.

As it turns out, my client never
changed the filter O-ring and stat-
ed that he never even checked the
O-ring for wear or deterioration.
Had he done so, the damages
probably would have been avoid-
ed.

A pool service tech will be
held responsible for damages
caused by his failure to exercise
ordinary care. We routinely
change the brake pads on our cars
before they fail because we know
that they will eventually fail if we
don't. The same logic applies to
swimming pool equipment.

Service techs should have a
practice of routinely checking
wear on parts and advising their
customers before these items
break. This includes not only O-
rings, but plastic hoses and seals
as well. It takes little effort and
you may be responsible for the
resulting damage if you fail to do
so. 

page 10 The IPSSAN August 2010

Coverage Corner

Fix things before they’re broken?

➤

arrow
insurance
service

Questions about Health Insurance?
Compare rates with over 

200 quotes within minutes at

www.ipssainsurance.com
Provided exclusively for 

IPSSA members by

(800) 833-3433
DOI License No. 0510559

Specialty Tools for the  

Pool & Spa Professional!

 Kreepy Krauly
   This tool is designed
   to drop into the spikes

and the long handle

   lets your hands stay
above the opening
making turning easier. 

SUR CHEK LEVEL 
This amazing two way
level gives you both a

horizontal level and 
bullseye level with a
threaded nylon base

that screws into your
fitting. 

HYTEC FIBERGLASS SANDING TOOL

This tool quickly  

sands the back of
fiberglass pools &
spas for snug fitting 
jets to eliminate 

leaks.

Cleann && Clearr   

Drainn Plugg Tooll 

Reaches the hard to
access drain plug with

leverage for extra tight  
plugs. Use for several  
Pentair & Sta-Rite filters.

G&P Tools, LLC

Made in the USA 
573-431-6998 www.gandptools.com

Clean & Clear   

Drain Plug Tool 

Made in the USA 
573-431-6998 www.gandptools.com

Clean & Clear   

Drain Plug Tool 

G&P Tools, LLC
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Catch his observations

“Blame It on the Pool Guy” 

at

www.arrowinsurance

service.blogspot.com.

Ray Arouesty
is in the

blogosphere!  CPSC’s new Pool Safely public service announcement
(PSA) debuted July 1, 2010. The PSA has been produced for
both television and radio in both English and Spanish.  The
English-language versions of the television and radio spots
feature Ming-Na, the voice of Mulan in the Disney animated
films and star of the NBC drama ER.  CPSC spokeswoman
Arlene Flecha is the feature voice of the Spanish versions. 

The English television PSA can be viewed on
www.Youtube.com/poolsafely/. 

Pool Safely videos now on YouTube

DECK-O-SEAL – More that just a sealant.

Visit our website at www.deckoseal.com/ipod  to sign up for our 
free e-newsletter to stay up to date on DECK-O-SEAL news 

and register for a chance to win an iPod.

DECK-O-SEAL
A Division of W.R. MEADOWS  , INC.
P.O. Box 397 Hampshire, IL 60140

800.542.POOL
www.deckoseal.com

sales@deckoseal.com

Help your clients protect their investment with DECK-O-SHIELD and 
DECK-O-GRIP from DECK-O-SEAL. While you are servicing your 
customer’s pools, increase your sales dollars per client by helping 
them protect their deck.  DECK-O-SHIELD is designed to protect pool 
decks from staining, including food and drink spills, salt stains and 
water penetration. You can also help your clients protect their deck 
and their guests with DECK-O-GRIP deck treatment. The product’s 
inherent slip-resistant additive creates a surface that helps keep 
guests safe and secure, while also repelling stains and protecting 
their poolside for years to come. Both DECK-O-GRIP and 
DECK-O-SHIELD are easy to apply and do not require a costly invest-
ment in application equipment.  Let us help you grow your sales.

®

By Scott Houseman
Scott Houseman is president of the IPSSA Capital Valley chapter.  This

tip originally appeared in that chapter’s June 2010 newsletter.
Memorial Day weekend has come and gone.  The hot weather is com-

ing (sometime soon), and all your pools should be ready. 
I have noticed that the realtors and bank owned properties are starting

to get their pools up and running too. 
Make sure you have your contracts signed by the bank and not the real-

tor. There is nothing worse in a bad economy than having a job you spend
your money and time on and finding you are not being paid. Don’t trust
the realtor. Make sure you know the bank and who will write the check
and when. If escrow closes, the bank and realtor don’t care if you get paid.
Their focus is only to get the property sold. Make sure you are protecting
the money you worked hard for by knowing the bank that pays the bill.

‘Til next time, keep it clear.

Tips for working at 
bank-owned properties

Online Certificates of Insurance at:
arrowinsuranceservice.com



The National Environmental
Health Association has approved
the National Swimming Pool
Foundation® (NSPF®) as a
Registered Provider (RP) for con-
tinuing education for the California
Registered Environmental Health
Specialist (REHS) program. The
CA REHS program ensures that

environmental health professionals
are prepared for the demands
encountered within their profes-
sion.  Continuing education courses
are required in California to help
professionals to stay current with
the latest technologies, issues and
solutions.

“Environmental Health
Specialists will earn 16 credit hours
of continuing education credit
hours when they take the Certified
Pool/Spa Operator® (CPO®) certi-
fication course,” explained
Tracynda Davis, M.P.H., NSPF
director of environmental health
programs who spearheaded the
cooperation with California’s
REHS program and the National
Environmental Health Association.
The National Environmental
Health Association (NEHA) has
been designated a continuing edu-
cation accreditation agency for
REHSs in California.  NSPF’s CPO
certification course is approved for
REHSs through NEHA.

The CPO certification is valid
for five years and can be earned in
a sixteen-hour classroom course or
in a blended format with one day
online and one day in the class-
room.  Officials can find classes
listed at www.nspf.org.

Background
In 2009, Title XXII California

Code of Regulations, Chapter 23,
sections 65800 to 65808 was adopt-
ed which mandates that Registered
Environmental Health Specialists
are to take continuing education to
safeguard the health, safety and
general welfare of the public. 

Pool inspections carried out by

environmental health officials help
ensure that pools comply to local
code and pose minimal risk to citi-
zens and employees.  Inspections
are more valuable when inspectors
are trained to a national standard of
care.  “By earning a CPO® certifi-
cation, public health officials will
gain exposure to a spectrum of
issues and solutions,” reinforced
Thomas M. Lachocki, Ph.D., and
CEO of the NSPF.  “Taking the
CPO certification course also helps
public health officials since book
sale proceeds fund environmental
health research,” he added.

A recent Centers for Disease
Control & Prevention (CDC) report
reinforces that an alarming number
of pools have serious violations.
The CDC report, Violations
Identified from Routine Swimming
Pool Inspections ¬ Selected States
and Counties, United States, 2008
reveals that more than one in ten of
all pools (12.1%) should be imme-
diately closed due to serious health
hazards. The level of serious haz-
ards at child-care pool facilities
(17.2%) and hotels/motels (15.3%)
were alarmingly high.  The CDC
report data comes from 15 states,
including California.  “Bottom line
- we stink - and the people suffer.
Having educated operators and
health officials is critical to being
better.  We are honored that the
CPO® certification program will
play an important role in creating
the future we all want.  We urge
other health departments and oper-
ators around the country to adopt
similar measures,” concluded Dr.
Lachocki. 

page 12 The IPSSAN August 2010

949-859-7130
Maximum Pools, Inc.

Pool Plastering
IPSSA dues invoices 
available via e-mail

Would you like to get your monthly statement e-mailed to you
instead of trusting the Post Office?  Please send an e-mail with your
name and IPSSA account number to Clint at the IPSSA financial
office (clint@cramercpa.com) and your next statement will get sent
to you by e-mail!

POOL ROUTE BROKERS, INC.
Selling pool accounts is all we do.

Over 35 years, 4,000 sales.
Cash to you in weeks.

Call for details.

1-800-772-6002
E-mail: maria@poolroutebrokers.com

Licensed Real Estate Broker
www.1prb.com

DISCRETION & CONFIDENTIALITY ASSURED

California environmental health officials
can earn continuing education credits
by achieving CPO® certification
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Register today to attend the 2010 Int’l Pool | Spa | Patio Expo — your
complete source for a technical education program designed for professionals 
who specialize in residential pool/spa maintenance, service and repair.

Y O U R C O M P L E T E  S O U R C E  F O R

 Hundreds of cost-saving resources
 APSP Technical Service Institute
 Service and Hot Tub Power Panels
 APSP Live Workshops
 Welcome Party

 CSP Certified Service Professional® CEUs
 Genesis 3 Service Certification Program
 Product Showcase
 VGB Pavilion
 Party on the Patio Pavilion

As an attendee, you will have these opportunities designed to keep you 
knowledgeable and strong, resulting in a more profitable service business:

EXHIBITS: November 3 - 5, 2010
CONFERENCE: October 31 - November 5
Mandalay Bay Convention Center  |  Bayside Halls 
Las Vegas, Nevada USA

www.PoolSpaPatio.com

Toll-free: 888.869.8522  |  Outside USA: 972.536.6350

STAY CONNECTED
TO THE EXPO :

Register online at www.PoolSpaPatio.com to receive discounted registration rates.

Ph
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Show Sponsor: Show Publication: Show Endorser: Featuring the 
Genesis 3 Design

Schools
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$75 REBATE

Regular chlorine can leave skin in rough shape. Hayward®

salt chlorinators are the simple, safe approach to pool and spa 

sanitization. They automatically turn a small amount of ordinary 

salt into a self-regenerating supply of luxuriously soft, 

chlorinated water—eliminating itchy, dry skin and red eyes. 

Service professionals and dealers—you can earn up to $75 

each time you replace a chlorine erosion feeder with Aqua Rite, 

Aqua Rite Pro or Aqua Plus. But you only have two months to 

cash in. This Replace & Reward program is valid from July 6th

to September 30th, 2010. See complete details and get rebate 

coupons at www.totallyhayward.com/rebates.

Get up to $75 when you replace a chlorine erosion 
feeder with Aqua Rite®, Aqua Rite Pro or Aqua Plus®.

Salt chlorination can mean the difference between skin and hide.

To take a closer look at Hayward Salt Chlorinators, go to 

www.haywardnet.com or call 1-888-HAYWARD.

Total System:  Pumps  I  Filters  I  Heating  I  Cleaners  I  Sanitization  I  Automation  I  Lighting  I  Safety

This offer is available to service professionals only. Distributors and consumers are 
not eligible for this promotion. Rebate cannot be combined with any other Totally 
Hayward program, coupon, rebate or offer. Hayward, Aqua Rite and Aqua Plus are 
registered trademarks of Hayward Industries, Inc. © 2010 Hayward Industries, Inc.

Aqua Rite ReplaceReward Ad2 IPSSAN 7.15.ai    7/15/10    1:09:56 PM
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IPSSA
heroes

One of the great things about
IPSSA is the underlying commit-
ment to help others in the industry.
After all, this association was creat-
ed on the principle of sick route cov-
erage. But, many members go above
and beyond sick route, helping other
members and their communities. 

These are IPSSA heroes.
Tell us your story, or let us know

who has helped you. Email us at
info@ipssa.com.

As his own way of recognizing National Water Safety Month in May,
Robert Erwin of the IPSSA Monterey Coast chapter, spent time at the
local swim center educating swim lesson students and their parents
about pool safety and  encouraging them to sign up for CPR classes.  He
got some great publicity for his efforts in his local newspaper:  

http://www.pressbanner.com/view/full_story/7423025/article-
Summer-is-time-to-remember-pool-safety-?

Robert Erwin goes the
extra mile for pool safety

Continued from page 1

The IPSSA Santa Clarita chapter had a presence at a community
Earth Day celebration, educating homeowners about the environmental
impacts of pool chemicals and letting them know about energy efficient
pumps, motors and lighting.  

For more information about the event, visit http://www.the-
signal.com/archives/27357/

Santa Clarita chapter
recognizes Earth Day

Robert Erwin, owner of
Aloha Pool and Spa,

demonstrates a child-size
swimming vest May 11 at

Siltanen Family Swim
Center in Scotts Valley.
Erwin is a driving force
behind CPR classes and

swimming pool safety
workshops for children. 

Lucjan Szewczyk/Press-Banner

At Scotts Valley Siltanen
Park’s pool, Amber
Branagan, with her 1-
year-old daughter, Ashley,
signs up for CPR and
swimming pools safety for
kids workshop. 
Lucjan Szewczyk/Press-Banner

IPSSA Inc. has a matching grant fund of
$25,000 to assist individual regions and chapters
for community involvement, safety programs, and
promoting IPSSA to the public.  The spirit of the
matching grant is to foster IPSSA promotions by
facilitating new ideas from individual members,
chapters and regions.

The matching grant funds shall be allocated
evenly by region in each given year.  In the event
that a region does not request funds in a given year,
that region’s representative may elect to reallocate
their portion to the matching grant fund for redis-
tribution.  Any redistribution of funds must be
approved by the BORD.

The BORD will match, dollar for dollar, up to
the budget amount once a matching grant is
approved by the regional Board.

Each region shall determine how to use its allot-

ment of funds without BORD approval once it has
been approved by the regional Board.

Individual members, chapters and regions of
IPSSA in good standing qualify for matching
grants.

• Matching grant requests must be submitted in
writing to the regional director.

• The regional director shall qualify the request
to meet the spirit of the matching grant program.

• The region must approve the grant by either a
regional Board meeting, regional Board teleconfer-
ence, or e-mail ballot, and the results will be post-
ed in the regional minutes.

• The regional director shall then request the
funds from the IPSSA BORD president or chief
financial officer without BORD approval, as long
as the requested amount does not exceed the
region’s budgeted amount.

Matching funds available from IPSSA Inc.

IPSSA is on Facebook!
Visit our page at 

www.facebook.com/ipssa,
where you’ll see 

photo albums from 
recent industry events. www.facebook.com/ipssa



On Saturday, June 5, the Texas
chapters of IPSSA and APSP com-
bined forces to host their first ever
statewide fishing tournament
fundraiser. Proceeds from the
event exceeded $2,300 and bene-
fited APEC (Aquatic Professionals
Education Council), the Texas lob-
bying group for pool industry pro-
fessionals.

Why a fishing tournament?
"All of the local chapters have golf
tournaments," stated Steve French,
owner of Travis Pool Covers, and
the committee leader who pulled
the event together.  "This was a
great way to reach other chapter
members (like me), who would
rather fish than play golf."

A total of 29 teams competed
for largest bass catch and largest
fish, plus other prizes totaling
more than $18,000.  The grand
prize was a complete equipment
set from Zodiac, valued at nearly
$10,000.  Greg Smith (AKA The
Swimming Man) and fishing part-
ner JR Waldrop walked away with
first prize by landing a 4.27 pound
bass. They also picked up a $500
prize with a 9.6 pound carp which
cinched the largest fish contest.

Results of both contests are
posted online at http://apspre-
gion3.org/APSP03/1002/298/insid
e.aspx. 

The vast majority of the prizes
were donated by the following
industry suppliers and manufactur-
ers throughout the state of Texas:

• Zodiac: A complete equip-
ment set, valued at $9,235

• Pentair: A Master Temp
400,000 BTU heater, valued at
$2,500

• Hayward: one Ultra and one
Navigator robotic pool vacs, val-
ued at $1,600

• Texas Boat World: $1,500 off
any 2009 Bass Cat, Triton, or
Stingray boat left in inventory

• Sundek: Visa gift cards total-
ing $1,000

• Raypak: Two digital PCB's for
digital heaters, valued at $1,000

• Superior/SCP Austin and San
Antonio: Academy gift cards val-
ued at $300

• ATX of Austin: In-store cred-
its of $150, $100 and $50, valued
at $300

• Custom Crete: Two gift cards,
valued at $150

• Dick's Sporting Goods: Two
$25 gift cards, valued at $50

The officiation of the event was
managed by Jeff Cook and his
team of volunteers from the Faith
Anglers Network. The awards cer-
emony was handled by Phil Sharp,
regional director of IPSSA, and
Brett Abbott, president of APSP
Austin. Food was provided by vol-
unteers from SCP and Superior of
Austin. Many other volunteers
contributed to the success of the
event.

"I'm thrilled with the success of
the event," stated Sharp. “It's a
great park, we had a great turnout,
and everyone agreed they wanted
to do this again next year. But
we’ll probably do it in September,
when our members aren't so busy,
and the weather's not quite so hot.”

IPSSA/APSP
fishing 
tournament 
raises funds 
for APEC
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By Charles Baird
Charles Baird is president of

National Pool Route Sales and the
author of The Millionaire Pool
Man. 

Before we get into the subject
matter at hand, I want to inform
everyone that I will be giving an
extensive four-hour seminar on
time minimization and income
maximization at the Xtreme
Education Conference sponsored
by the Western Pool and Spa
Show in Long Beach, California
on September 21, 2010. This sem-
inar and many others will be avail-
able at the Xtreme Education
Conference. Those not attending
these seminars will most certainly
miss out on something special. 

The last couple of months we
have been writing about reducing
the amount of time it takes to serv-
ice pools, and we have had sever-
al questions related to this subject
matter from pool techs across the
country. I think there is still a little
confusion. So, we will again
attempt to explain the reasoning
behind this business practice. 

Even though it may sound like
a simple practice at first, for some,
time minimization is a little more
complicated. Besides the obvious
reason for reducing service time,
which is that we have a limited
amount of time available, profit is
the most pressing reason. This
however, is where the confusion
comes into play. Just reducing
your service time is not enough.
There must be some method to
your madness.

While just reducing the time it
takes to service a pool can free
you up to service more pools, it
really doesn’t make a great deal of
sense to just reduce servicing time
without looking for ways to make
the reduction pay greater divi-
dends. How do we do this?

One of the best ways to achieve
this goal is to acquire full-service
accounts and work at reducing the
time it takes to service these
accounts, while maintaining their
full-service rate. I do not believe a
full-service customer is the best
customer to acquire, if your inten-
tion is to spend thirty minutes or
more servicing the pool. 

For example, if a full-service
customer in the Sunbelt is paying
the pool tech $100.00 per month
for service, including drive time, a
tech can average two accounts per
hour. We are only talking about
the average pool service tech and
not someone who can service
more pools because he/she already
practices time minimization.

If a pool tech is servicing two
full-service customers per hour, at
$100.00 per customer (this rate is
given for the sake of illustration;
some are more and some are less),

over the course of a month that
would equate to a gross income of
$46.51 per service hour for these
two customers. This is based on
52 weeks per year divided by 12
months. There are 4.3 weeks per
month, so $200.00 divided by 4.3
weeks equals $46.51 per service
hour.

Because pool techs can service
approximately six chemical-only
customers per hour, at an average
rate of $50.00 per month (again,

rate is for purposes of illustration
only; some are more and some are
less), this would equate to approx-
imately $69.77 per hour for these
six customers. The time mini-
mization realized in just servicing
chemical only accounts would
equate to a 67 percent increase in
revenue. However, there are addi-
tional costs related to fuel, chemi-
cals and vehicle maintenance
which must be taken into consid-
eration.  

If we implement our time min-
imization practices properly and
we can now service four full-serv-
ice customers per hour at $100.00
per customer, we have increased
our monthly service revenue rela-
tive to these customers by as much

as 100%. Our hourly service rate
goes from $46.51 to $92.02.
While these numbers are approxi-
mate and are only based on the
number of accounts we have dis-
cussed in this article, they are
nonetheless accurate in theory. I
give these examples to show that
just servicing more pools per hour
does not necessarily equate to the
best dollar that can be realized.
There must be some understand-
ing relative to the time necessary
for servicing, the expenses related
to servicing, the number of pools
that can be serviced in an hour or
day, and the dollar amount being
realized from the service. Once
you plug all these numbers into
your computer or calculator, you

will know just how revenue effec-
tive your servicing programs are
and how much money you can
make on each service designation.
Try it. You have nothing to lose. 

We are always limited on arti-
cle space and it is sometimes diffi-
cult to get all the points across that
we would like to convey.
However, if you just focus on two
main principles relative to rev-
enue, time minimization and
income maximization, you should
find ways to greatly improve you
business and your bottom line.
Isn’t that what we are all looking
for; a way to improve our business
so we can improve our lives? 

Until next time, have a blessed
month.

Route Advice

Time minimization and
income maximization

➤
arrow
insurance
service

IPSSA Members
Do you know that we offer:

• Commercial Truck insurance with optional
non-owned auto liability

• Group Life Insurance
• Group and individual health
• Workers compensation
• Commercial umbrellas
• Store/warehouse liability
• Office liability
• Business contents coverage
• Personal Auto & Homeowners
• Online Certificates of Insurance

Call for a quotation and information

(800) 833-3433
www.arrowinsuranceservice.com

DOI License No. 0510559

Visit
the “Members
Only” page at 

www.ipssa.com

www.ipssa.com

Did you know that you could 
get polo shirts, sweatshirts 
and other items with 
the IPSSA logo
on them?

Buy IPSSA stuff!



By Griffin Davis
Griffin Davis, vice president of

marketing for Market Hardware,
Inc. (http://www.contractor-web-
success.com), has worked in
Internet marketing and small busi-
ness marketing since 1993.

Market Hardware helps IPSSA
professionals compete on the Web
and offers special discounts for
IPSSA members

We all know that page one of
Google is the best real estate on
the Internet, but in most cases get-

ting your business listed there is a
real challenge.  The bad news is
that premium ranking costs
money.  The good news is that
Google and Yahoo are the phone
book of the 21st century, and the
return on investment they provide
you can be fantastic.  

You may already be getting
cold calls from telemarketers and
directory companies promising or
even guaranteeing success. To
prepare you for these calls, we
want to share with you a few tips.  

Each company that calls you
(even the Yellow Pages) will
package, name and pitch search
engine marketing (SEM) in a dif-
ferent way. If you get ten calls, it
may sound like 10 different
things.

If you’re not a search engine
expert, the sales pitches may be
confusing, with lots of tech speak,
acronyms and terms you may
never have heard before. But the
sales pitches will have a common
goal:  convincing you that your
website address will show up on
page one of the search engines,
leading you to lots of website traf-
fic, phone calls and new cus-
tomers. That is a good goal. But
we always remind pool and spa
professionals that when it comes
to search engine marketing , let
the buyer beware.

We recommend that you tread
carefully, ask lots of questions,
keep your guard up, and consider
Market Hardware’s seven rules of
buying search engine marketing.

1. Know exactly what you are
buying. Fast talking salesmen
can take advantage of your lack of
search engine marketing knowl-
edge making tall promises that
may not be kept. Make sure you
understand precisely what you are
buying before making any sort of
commitment.

2. Don’t sign a long-term con-
tract.  Twelve-months is an eter-
nity in Internet marketing.
Commit to a three to six month
testing process to see if it works in
your market. But we recommend
avoiding any contracts more than
six months. Search engine market-
ing companies should prove them-
selves every month. 

3. Be wary of anyone guaran-
teeing success. SEM campaigns
(much like any advertising cam-
paign) can fail for any number of
reasons. There is some risk you
will have to take. While there may
be a few white knights who really
will guarantee success, many
SEM firms actually guarantee a
certain number of click-throughs,
but deliver them in a way that
doesn’t get the phone to ring.
Remember, phone call leads mat-
ter, clicks do not!

4. Don’t expect to show up on
every search. Unless you spend a
comical amount of money, you
will not show up on Google (or
any other search engine’s page
one) every single time you search
for yourself. If someone makes
you that promise and you are
spending under $500 per month in

a medium ($1,000 in a large mar-
ket), be very wary.  If it’s too good
to be true…

5. Tie results to your spend-
ing.  You should be able to clearly
link your SEM spending with your
phone ringing.  If you can’t figure
out with certainty that a phone call
is due to your SEM campaign, you
are probably wasting your money.
There are foolproof methods of
determining if a phone call is the
result of someone surfing your
website without asking the caller.
Work with a company that uses
that technology.

6. Having a professional web-
site is a must. Don’t invest a dime
in search engine marketing if you
do not have a professional and up-
to-date website. You do not want
to spend hundreds of dollars a
month only to send Internet traffic
to an outdated website.  Make sure
your site is optimized to convert
web visitors to customers.  Web
visitors need to land on a profes-
sionally prepared site with contact
information and key services pro-
vided highly visible to someone
doing a fifteen-second scan of the
home page.  In summary, your
home page must clearly say what
you do, where you do it, why you
do it better, how to contact you.
It’s amazing how many websites
fail this fifteen-second test.  

7. Beware of complicated lan-
guage and acronyms.  If a sales-
person is using technical Internet
terms (metatags, geo-bias, XML,
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Website Marketing

Seven rules for search engine marketing success

Got Scale Buildup?
Use Scaletec Plus®. . . Pool Descaler, Stain Remover, and Tile Cleaner.

Scaletec Plus® effectively removes calcium scale and stain buildup from
pool surfaces, decorative tile, waterline areas, and on all equipment 
that acid cleaning cannot reach. With Scaletec Plus, you now have an 
alternate method of pool and tile restoration without using hazardous
materials.   Scaletec Plus will save you time, reduce your exposure to
acids, and provides your customers a cost effective choice.

Complete pool restoration in just 2 to 4 weeks.

Powerful calcium scale and iron stain remover.

Cleans both tile and pool surfaces at the same time.

No special training . . .  simply pour into pool, raise and
maintain water level during cleanup period.

Cleans and restores without damaging surfaces.

McGrayel Company, Inc.
EasyCareTM Products Division
5361 S. Villa Avenue
Fresno, California 93725

Tel:  1-800-289-7660        Fax:  1-800-440-7660       www.mcgrayel.com
Scaletec Plus™ are trademarks of McGrayel Company,  Inc.    Scaletec Plus™ is manufactured with components that are made in the U.S.

Made
 In U.S.A.

Profit $200 - $300 per pool
and tile restoration job.

   No scrubbing!  No acid needed!  No pool draining!  No pool refilling expense!

Continued on page 19



A recent survey of Californians
shows that an overwhelming
majority believe that water con-
servation is important.  Even with
this year’s wet weather, 94% of
Californians believe the state
needs to conserve its water.
Conducted on behalf of the
Association of California Water
Agencies (ACWA), the survey
also showed that 86% said they
are willing to make significant
changes in their household activi-
ties to reduce their water usage by
20%.  The survey also found that
81% of voters see the state’s cur-
rent water shortage as a significant
problem, including 26% who
labeled it a crisis.  Additionally,
71% believe more water is used
indoors than outdoors (the oppo-
site is true).  It also found that
exposure to water conservation
education messages strongly coin-
cided with the public’s willingness
to reduce water usage.

In response to the evidence of
people’s willingness to conserve,
Save Our Water, a statewide pub-
lic education program, launched a
new campaign featuring
California residents.  This sum-
mer, the Save Our Water program
is calling on residents to get real
about water conservation with a
new Real People, Real Savings
campaign.  This campaign high-
lights everyday people who have
taken steps to save water inside
and outside their homes.  Some
have gone as far as replacing all
lawn areas with water-efficient
landscaping; while others have
purchased water-efficient appli-
ances and fixtures, or simply save
water by reusing household water
for outdoor landscaping.  The first
five people featured live in the
Bay Area and Sacramento.   As the
program continues, residents from
other areas of California will be
featured.

In addition to releasing the new
survey and announcing the new
campaign, the Save Our Water
program is announcing the follow-
ing program activities:

• New web-based advertising
program designed to educate and

activate Californians to conserve
water outside their homes in the
spring and summer months.

• Launching of their on-line
store for local water agencies and
others to order program materials.

• New water-efficient land-
scaping projects at Department of
Water Resources Visitor Centers.

• Establishment of a partner-
ship with the Sacramento River
Cats, which includes the installa-
tion of water conservation posters
in all restroom stalls in West
Sacramento’s Raley Field.

• Save Our Water kiosks at
state and local fairs, including:
California State Fair, Sand Diego
County Fair, Los Angeles County
Fair, Marin County Fair, Yolo
County Fair, Fresno County Fair,
and Lodi Grape Festival.

• Establishment of a partner-
ship with Bed, Bath & Beyond to
give away 20,000 shower timers
on July 10th at select Bed, Bath &
Beyond locations.

• New outreach efforts to all
California majors and county
boards of supervisors chairs invit-

ing them to become involved in
the Save Our Water program.

•  Improvements to the Save
Our Water website:
www.saveourh2o.org.

Overall, the survey results and
the efforts of the water conserva-
tion program show that despite the
high amounts of rainfall this year,
Californians believe that the water
shortage is a long-term problem
that merits ongoing efforts to con-
serve.  A strong majority remains
committed to making significant
changes in household activities to
reduce water consumption.  This
willingness to save includes all
ages, genders, ethnicities, and
geographic regions.  

“This survey is extremely
important to help education pro-
fessionals in the swimming pool
and spa industry and to their cus-
tomers’ sensitivity to water con-
servation issues,” said John
Norwood, president of SPEC.  “It
also demonstrates a strong market
for water conservation products
that the pool and spa industry
should embrace.”
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WATER SAVERS
COMPANY

A DIVISION OF DIRKAND, INC.

SPECIALIZES IN REPAIRING AND
LOCATING POOL AND SPA LEAKS

PERSONALIZED, FRIENDLY SERVICE
• Family Owned •

• Satisfaction Guaranteed •

Serving Orange County, Inland Empire,
South Bay and the Long Beach area

Call Steve or Andi at
1(800) 543-0979 or

(949) 955-1233
Lic. 561852

click fraud) and can’t explain
things in plain English, there may
be a reason for their overuse of
jargon. Too many companies use
techno-speak to intimidate clients
into purchasing SEM. While
search engine marketing is
dynamic and requires some
smarts, you should be able to get a
clear explanation of exactly how
their campaigns work.

Search engine marketing is a
proven tool to get in front of the
many customers who use the web
every day to find local businesses.
Follow our seven rules and you’ll
be spared some of the frustration
created by the companies who
promise results they won’t deliver. 

Web Marketing
Continued from page 18

New survey shows overwhelming number
of Californians support water conservation

Online

Certificates of

Insurance at:

arrowinsuranceservice.com



By John Norwood
John Norwood is president of

the California Spa and Pool
Education Council (SPEC),
www.calspec.org.

AB 2409, a bill sponsored by
SPEC to address possible closure
of swimming pools, spas and hot
tubs, was signed into law by
Governor Arnold Schwarzenegger
on July 6th.  We have worked hard
to develop a compromise bill with
legislative staff, the Department
of Water Resources, the Sierra
Club, and the Planning and
Conservation League. All our dili-
gence has paid off with this very
positive result of our bill being
signed by the Governor.

AB 2409 revises the California
Urban Water Management Plan-

ning Act. The amended bill directs
the local public agencies of cities
and counties to analyze and define
“water features,” including foun-
tains, ponds, streams, and water-
falls, where water is artificially sup-
plied, separately from swimming
pools, spas, and hot tubs, requiring
they be defined the same as current-
ly defined in the California Health
and Safety Code.  This language
assures that California cities and
counties that enact water conserva-
tion plans and drought ordinances
will not be confused by the defini-
tion of “water features” in the
Model Water Efficient Landscape
Ordinance (now in effect through-
out the state) that combines decora-
tive fountains and waterfalls with
swimming pools, spas, and hot

tubs. 
SPEC sponsored AB 2409 in

reaction to legislation, the Water
Conservation and Landscaping Act,
enacted in 2006 by AB 1881.  That
legislation and the subsequent
Model Water Efficient Landscape
Ordinance developed by the De-
partment of Water Resources set a
bad precedent by combining in the
definition of “water features,”
swimming pools, spas and hot tubs
with decorative water features such
as fountains, ponds, streams and
waterfalls.  Our concern was that
unless we corrected these regula-
tions by enacting a new law that
demonstrates the Legislature’s
intent to have swimming pools,
spas, and hot tubs treated separate-
ly from decorative water features

could cause confusion among local
public utilities when developing
their water contingency plans.  If
local public utilities used the same
definition of ‘water features’ found
in the Model Water Efficient
Landscape Ordinance, there was
the danger that thousands of swim-
ming pools, spas, and hot tubs
would be inadvertently ordered to
shut down as part of a local drought
response.

For many reasons it was too dif-
ficult to reopen the regulatory
process to correct the definition in
the Model Water Landscape Effici-
ent Ordinance.  Instead, SPEC has
simply directed the agencies in
charge of developing local water
conservation and drought response
plans to treat swimming pools,

spas, and hot tubs differently than
decorative water features.  By
doing so, SPEC and its members
will avoid the need to monitor the
development of water conservation
plans all over California, which
includes 58 counties, 458 cities,
300 water districts, and various
sewer agencies.  In addition,the
possibility that swimming pools,
spas, and hot tubs will be ordered
shut down like decorative water
features contained in some water
conservation ordinances is pretty
much precluded. 

SPEC is currently monitoring on
behalf of the pool and spa industry
approximately fifty bills on issues
that may affect the pool and spa
industry, including workers’ com-
pensation, the underground econo-
my, water conservation, health care,
labor, and regulatory agencies laws.
Some of these measures have been
stalled in a committee or aban-
doned by the author, but many con-
tinue to move forward in the
process.  There are a few key meas-
ures where SPEC has taken a more
active stance. 

Water
SPEC opposed AB 2583 by

Assemblyman Hall.  This bill
would have required the California
Emergency Management Agency
to adopt regulations to require
water system operators to consider
the use of and, under specified cir-
cumstances, actually use "safer
technologies." "Safer technologies"
would be defined under the bill to
include those that, compared to cur-
rently used technologies, reduce or
eliminate the possible release of
hazardous raw materials used for
water treatment (such as chlorine)
and the dangers to public health and
safety and the environment associ-
ated with such a release.  The
author contended this bill would
encourage water services to reduce
potential loss of life that could
result from the accidental or inten-
tional release of chlorine gas trans-
ported for use by many California
water systems.

The Association of California
Water Agencies, the Metropolitan
Water District, and other water
agencies and services joined SPEC
in opposition to this bill, and was
last heard in the Assembly Appro-
priations Committee in May.  Ulti-
mately, the bill was held on the
Suspense File due to the cost of
implementation to the state and is
therefore dead for the year.

Underground economy
SPEC has been very instrumen-

tal in the passage of AB 2770, a bi-
partisan bill authored by Santa Cruz
Democratic Assemblyman Bill
Monning, and Stockton Republican
Assemblyman Bill Berryhill.  This
bill endeavors to address Cali-
fornia’s flourishing underground
economy.  

AB 2770 would require the
California Labor and Workforce
Development Agency, and other
governmental agencies, including
the Franchise Tax Board and the
Economic and Employment En-
forcement Coalition, to develop
and implement a set of standards
that, if met by an employer, would
trigger a recommendation for a tax
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California Capitol Report

SPEC bill to protect California pools, spas, hot
tubs from closure earns Governor’s signature



By Tony Arsneault.
Tony Arsenault is IPSSA’s con-

tact with the Transworld Systems
Greenflag Profit Recovery pro-
gram.  He can be reached at
anthony.arsneault@transworldsys
tems.com.    You can sign up for the

Transworld/Greenflag program by
downloading forms from the mem-
bers-only page of www.ipssa.com

As of July 1, 2010, IPSSA
members have recovered more
than $241,000 in delinquent
accounts through the Trans-

world/Green Flag profit recovery
program.

425 members have signed up
for the service.  However, only
314 members have actually sub-
mitted accounts.  Assuming the

total IPSSA membership consists
of 2,800 regular members, this
means that only 11.2% of the total
members are taking advantage of
this benefit.  Imagine what the
recovery numbers will look like as

we increase the usage rate.
For more information on how

you can take advantage of this
member benefit, go to the
Members Only page of
www.ipssa.com.
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One of the benefits of membership in IPSSA is a $50,000 life
insurance policy.  All you need to do is complete a Beneficiary
Designation Form.

But, what happens if you haven’t declared a beneficiary?  You
will lose control of who receives your benefits.  The payment of
funds will be delayed and, if the benefits are part of a probate, it
could take a year or more for your loved ones to get those funds.  

The good news is that, when your Beneficiary Designation Form
is on file at the IPSSA financial office, the check for your life insur-
ance benefit is issued as soon as the death certificate is received by
the insurance company.

Call the financial office (888-391-6012) if you are not sure
whether or not your Beneficiary Designation Form has been filed.
If not, or if you want to change your beneficiary, you can download
the form from the “Members Only” page of www.ipssa.com.

Don’t neglect this small but important detail which could prevent
headaches for those you love.

It pays to designate beneficiaries

Our TELESALES TEAM offers:

Jerome Mitchell Eric Green

Bob Passwater

Steve Bishop

James Kudill Ray SanchezPatrick Fitzsimmons

Robert Sanders

Mario Nava Scott Wing

Dave Vandesande

We’re Here to Save You Time!

Great Los Angeles, San Fernando Valley & Ventura County

Riverside, San Bernardino Counties & Desert Communities

Greater San Diego County

Orange County and South Bay

Nick Adams

John Swanson

Adrian Cruz

�

�

Collection Tips

More than $241,000 collected for IPSSA members through Transworld/Green Flag program

Bellatrix is formulated using
dual-protection technology com-
bined with unique hybrid polymers,
to offer the ultimate in concrete pro-
tection. Proprietary, dual-action
technology provides the ultimate in
both penetrating and film-forming
concrete protection. Bellatrix offers
environmentally friendly, VOC-
compliant protection, which pro-
vides increased stain suspension and
resistance against most contami-
nants found in poolside areas.

Bellatrix may also be utilized
anywhere a clear, high-gloss, dual-
action concrete protection system is
desired.  On pool decks, the product
will cure and dry to an aesthetically
pleasing, satin finish.

Bellatrix seals the surface and pro-
vides optimum gloss.  The product
offers stain protection against many
common stain-causing contaminants.
It produces a tough, uniform, breath-
able barrier for improved durability.
Bellatrix dustproofs concrete.  The
product provides excellent blush
resistance in damp environments,
such as poolside area.  It applies easi-
ly and economically.  Bellatrix is
VOC compliant.

For more information, contact
Deck-O-Seal, a division of W. R.
Meadows, Inc. at P.O. Box 397,
Hampshire, Illinois 60140; phone:
(800) 542-POOL; fax: (847) 214-
2268; e-mail: sales@deckoseal.com
or visit www.deckoseal.com.  

Seal pool decks and
provide optimum
gloss with Bellatrix®

from W. R. Meadows



• They will try to charge you
more than they promised in the
original bid.

• If they break something
(which they will), you'll have to
jump through hoops to get reim-
bursed.

This doesn't mean that all mov-
ing company employees are scary-
looking crooks. It just means that
we humans tend to expect the
worst when it comes to service.
And here's why:  we've heard the
horror stories. Besides, the mov-
ing industry is a hands-on
human-driven activity that (like
any human-based activity) will
be 98% perfect and 2% oops.

"But hey," you might say, "if
that's what all homeowners are
worried about, then the moving
companies should just say ‘We
won't be late,’ and ‘We don't use
scary looking people.’” And, you
know, that would be very good
advice.  But what do most mov-
ing companies actually say?
Open any Yellow Pages book,
and you’ll see:

• Local!
• Long Distance!

• Commercial!
• Residential!
• Free Estimates!
• Professional service!
And then they’ll show you a

picture of their trucks, just in
case you weren't aware that they
have trucks  Nice. Meanwhile,
has this done anything to boost
your confidence and allay your
fears of an ugly, nasty experience
with a moving company?

Nah, I didn't think so.
And that brings us to the ugly

truth about pool service.  This
general attitude of not trusting
service people is rampant
throughout so-called blue-collar
service industries. In fact, if you
ask your local BBB, they'll tell
you that movers, roofers and
construction companies in partic-
ular constantly are vying for the
top spot on the BBB's list of
worst offenders and most com-
plaints.

And yes, these boys are drag-
ging you down with them. Most
homeowners that you hope to
talk to already have decided they
don't trust you, long before

they've ever met you.
If you want to break free from

this ugly no-trust anchor, then
you'll have to stop ignoring the
elephant in the room. Use this
ugly insight to give yourself an
advantage and separate yourself
from all your competition (or at
least from all your non-IPSSA
competition.) Here's how:

Talk about the elephant
You know it's there, and the

homeowner knows it's there, so
why hide from it? Your conversa-
tions should start sounding more
like this: "Hey, I know there are a
lot of sleaze-ball service compa-
nies out there.  But we’re differ-
ent, and let me tell you why."

Set the standard
Simply acknowledging the

problems isn't enough. You've got
to talk about what you do differ-
ently, so that those problems are
much less likely to occur.  For
example, you might offer one or
more of the following:

• On-time guarantee
• Uniformed technicians
• Price guarantee
• No-haggle satisfaction guar-

anteed"
When you set the standard,

suddenly, everyone else has to try
to prove that they are as good as
you.

Publish your standards
Talking about your standards is

good, but it's much more powerful
when you put it in writing.  That's
why you need to publish your own
code of  ethics and/or workman-
ship standards for all the world to
see.  I recommend you display
them prominently in your office,
on your website, on your invoices
if possible, and even on the backs
of your business cards. 

Put some teeth into it
This is probably the hardest

part to commit to, but if you want
your standards to have impact,
you're going to have to prove to
the public that you're serious
about it. And you do that with
guarantees.  Now I don't expect
anyone to give away service for
free, but that's probably not neces-
sary anyway.  It could be some-
thing as simple as a “10% dis-
count if we miss our two-hour
window.” 

By the way, the fact that you're
an IPSSA member already sets
you apart from most of your com-
petition. Unlike most of your
competition, you can proudly
say:

• I've got a backup team to
cover my route if I ever get sick or
take a vacation.

• I've got liability insurance,
so if I accidentally damage
something or if someone gets
hurt as a result of my service
work you won’t be left without
recourse.

• I go to advanced training
every year, to make sure I can
make repairs better, faster and
cheaper than the next guy.  (In
fact, I had to take a test just to get
in to IPSSA!)

• And I have to comply with a
strict code of ethics to stay a mem-
ber of IPSSA.  If I get caught
breaking the rules, I’m immedi-
ately expelled from the group.

Now, suddenly, the ugly truth
is pointing a crooked finger at the
other guy, and you're the guy
everybody wants in their back-
yard. And that’s a very good
thing. 

Pool service marketing 101
Continued from page 1
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FIBER CLEAR COSTS LE$$!

Biodegradable / Non-toxic / Environmentally Friendly

PLUS
Faster backwashes = Less water/chemical usage

Non-abrasive = Longer pump/fi lter life

REDUCES Algae / Phosphates / Suspended Minerals / Tile Scum Line

Fiber Clear Filtration • 1712-C Newport Circle • Santa Ana, CA 92705

www.fiberclear.net

FIBER CLEAR 
3oz for 10 sq ft of fi lter 
cost per oz = .35cents 

3oz for 10 sq ft of fi lter = $1.06

DIATOMACEOUS EARTH
24oz for 10 sq ft of fi lter
cost per oz = .05 cents

24 oz for 10 sq ft of fi lter = $1.20
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VGB Act Compliant

SVRS Model Available How can a superhero like the EcoStar variable speed pump help servicers?

First, you’ll earn points for selling EcoStar in our Totally Hayward® servicer 

program. It will also make you a hero with your customers. EcoStar’s cutting 

edge permanent magnet motor and advanced hydraulic design can save pool 

owners up to $1,500 in energy costs every year. The pump comes with an 

easy-to-use digital control interface that can be mounted in four different 

positions on the pump or removed and mounted on the wall for total 

convenience. The EcoStar SVRS™ model provides an added layer of protection 

from suction entrapment without additional devices, plumbing or wiring.

EcoStar by Hayward – the ideal choice for servicers and energy savings.

Servicers have a new
energy solutions hero.
EcoStar™– The most energy efficient pump at any speed.

To take a closer look at Hayward EcoStar, go to 

www.haywardnet.com or call 1-888-HAYWARD.

Total System: Pumps  I  Filters  I  Heating  I  Cleaners  I  Sanitization  I  Automation  I  Lighting  I  Safety
Hayward is a registered trademark and EcoStar is a trademark 
of Hayward Industries, Inc. © 2010 Hayward Industries, Inc.

EcoStar_Servicer Ad_IPSSAN_7.14.ai    7/14/10    2:12:44 PM
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A.O. Smith Electrical Products
Company has named Scott Rowell
plant manager of its Mt. Sterling,
KY, stamping operations.

In his new position, Rowell
will be responsible for meeting
operation requirements of the
241,000 square foot plant, as well
as a steel slitting operation in
Winchester, KY.  His position also
involves identifying and imple-
menting improvements in the
areas of delivery, quality, cost,
workplace safety, and human cap-
ital development.

Rowell joins A. O. Smith after
spending 21 years with Delphi
Corporation, a supplier of trans-
portation components, mobile
electronics, and systems technolo-
gy, where he held a wide range of
manufacturing management and
engineering positions.

In his most recent assignment,
Rowell was manufacturing engi-
neering manager for the Thermal
Division’s Mexican operations,
responsible for designing and
implementing new process tech-
nologies in the areas of metal
stamping and fabrication, mold-
ing, painting, brazing and assem-
bly.  In addition, he was involved
in developing lean/continuous
improvement initiatives focused
on manufacturing processes.

From 2005 until 2007, he was
the plant manager of Delphi’s
Orion Assembly Operations in
Troy, Mich., achieving reductions

in lead times, more than $1 mil-
lion in cost savings, and reducing
assembly space by 25 percent.  He
also held the positions of plant
manager and lean operations man-
ager at Delphi’s Lansing Cockpit
Plant in Lansing, MI.

Other Delphi positions includ-
ed manufacturing engineering
manager, sales account manager,
product engineer in new product
development, and packaging/
material handling engineer.

Rowell earned a bachelor of
science degree in packaging tech-
nology from Michigan State
University, East Lansing, in 1989.
He also holds a master of science
degree in manufacturing manage-
ment from Kettering University,
Flint, Mich., and a graduate cer-
tificate in international adminis-
tration from Central Michigan
University in Mt. Pleasant.

A.O. Smith names Rowell manager
of its Mt. Sterling plant

IPSSA TRAINING MATERIALS ORDER FORM

Compare rates at www.ipssainsurance.com
NEED HEALTH INSURANCE?

Water watcher tags and
safety brochures available to
IPSSA members free of
charge.

These pieces will be avail-
able in quantities of 50 per
member on a first-come-first-
served basis, while quantities
last. Simply contact the
IPSSA executive office to
place your order (email
info@ipssa.com or telephone
888-360-9505).

Additional pieces can be
purchased at the cost of $35
for a package of 50 tags and
$10 for a package of 50
brochures, plus shipping and
handling.  

Free water
safety materials
available

A water watcher is not a certified lifeguard and 
is not trained to perform emergency rescues.

I’m wearing this tag to help protect children from 
drowning. I agree to supervise children in and around
w a t e r. I will not leave the area without a replacement.

Children drown without a sound in just a few seconds.

D E S I G N A T E D

WATER

WATCHER

WATER

WATCHER
WATER WATCHER SAFETY TI P S

In case of an emergency: yell for help, get the child out 
of the water, and dial 9-1-1. Never leave the child, and 
if you are trained, begin CPR and first aid if necessary.

Keep a telephone, emergency numbers and rescue 
equipment within reach. Children should only swim in 
designated swimming areas.

Water wings and inflatable toys are not flotation devises.
Do not assume children are safe in the water, even if 
they have taken swimming lessons.
Constant supervision in and around water is a key to 
preventing childhood drownings.

www.ipssa.com
www.waterwatcher.org

Never allow children to wear this tag.
Never swim while wearing this tag.

Front and back of water
watcher tags



audit or investigation of employers
violating state laws regarding
employee wages, hours, and work-
ing conditions.   The bill further
specifies that the audits can com-
mence after July 1, 2011.

According to the Employment
Development Department's analy-
sis of IRS data, the underground
economy in California is booming
and is estimated to be worth
between $60 and $140 billion a
year.  On behalf of the legitimate
pool and spa industry employers,
SPEC has strongly supported the
efforts of the author to target those
employers that operate in the
underground economy in flagrant
violation of law – not employers
who inadvertently commit minor
violations of existing law.

AB 2770 passed the Senate
Labor & Industrial Relations
Committee with a vote of 4-0 on
June 23, 2010.  SPEC Board mem-
ber Alan Smith testified in support
of the measure, along with SPEC
representative Erin Norwood.  The
bill was also supported by the
California Labor Federation.  AB
2770 is now awaiting hearing in the

Senate Appropriations Committee.   
Workers’ compensation

SPEC has also been actively
supporting SB 1254 by Senator
Leno (Democrat - San Francisco),
relative to workers’ compensation
for contractor employees.  

SB 1254 would authorize the
registrar of the Contractors State
License Board (CSLB) to issue a
stop order to any unlicensed or
licensed contractor who has failed
to secure workers' compensation
insurance coverage for his or her
employees and makes failure to
comply with a stop work order a
misdemeanor punishable by im-
prisonment in the county jail, not
exceeding 60 days, or by a fine not
exceeding $10,000.  The bill would
also establish procedures for an
employer to request a hearing to
protest a stop order, and would
require contractors to compensate
affected employees for up to 10
days of lost work time during the
stop work order period.

SB 1254 recently passed the
Assembly Business & Professions
Committee with a unanimous vote
of 11-0.  It was heard in the Assem-

bly Appropriations Committee, but
is currently on the Suspense File due
to the cost of implementation.  It will
be brought up a second time for
review by the committee in August.  

Other measures
AB 2038 (Eng):  This bill would

provide, from January 1, 2012 until
January 1, 2016, the authority for the
Franchise Tax Board and state gov-
ernmental licensing entities to sus-
pend state occupational and profes-
sional licenses because of unpaid
income tax liabilities.  This bill is
currently being held in the Assembly
Appropriations Committee and is
therefore dead for the year.

AB 2267 (Eng):  This bill would
reduce the maximum amount a
material supplier can recover
through a contractor's license bond
from $7,500 to $4,000, and in-
crease the maximum recovery limit
a property owner contracting for
single-family dwelling construction
can recover from $7,500 to
$12,500.  This bill was held in the
Assembly Business & Professions
Committee and is dead for the year.  

AB 2332 (Eng):  This bill would
authorize the Contractors State
License Board to suspend or deny a
contractor license to a licensee who
fails to resolve tax liabilities
assessed by the Board of Equal-
ization.  This measure failed passage
in the Senate Business, Professions
and Economic Development
Committee on June 21, 2010, by a
vote of 4–1, but was granted recon-
sideration.  Upon reconsideration,
the bill passed by a vote of 5–2.  It is
currently awaiting hearing in the
Senate Appropriations Committee.  

AB 2419 (Cook):  This bill
would rename the Contractors' State
License Law the "Contractors State
License Law," and rename the
Contractors' State License Board the
"Contractors State License Board."
It would also revise and rename con-
tractor classification titles to con-
form with current usage.  This bill is
currently on the Senate Floor. 

SB 392 (Florez):  Notwith-
standing the prohibition under the
Limited Liability Company Act
against a limited liability company
providing licensed services, this bill
would authorize the State Con-
tractors License Board to issue a
contractors license to a limited lia-
bility company if it were to meet
other requirements such as bond-
ing, solvency, and liability insur-
ance.  This bill is currently awaiting
hearing in the Assembly Appro-
priations Committee.  

SB 1171 (Negrete McLeod):
This bill would revise and recast
sunset review law to remove the
provision that a board automatical-
ly by operation of law become a
bureau under Department of Con-
sumer Affairs if the board sunsets,
and instead would provide for the
removal of a boards’ members, and
appointment of a new successor
board upon the sunset date.  

This bill would also remove ref-
erences to the Joint Committee for
Boards, Commissions, and Con-
sumer Protection, and instead
authorize the appropriate standing
policy committees of the Legis-
lature to carry out the sunset review
functions.  Lastly, the bill would
terminate the terms of office of
each board member and bureau
chief within the Department upon
an unspecified sunset date, and
authorizes successor board mem-
bers and bureau chiefs to be
appointed.  This bill was held in the
Senate Business, Professions and
Economic Review Committee.  It is
dead for the year.  

California Capital Report
Continued from page 20
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REGION 1 (NORTHERN CALIFORNIA)
B.O.R.D. Member: David Durkin

(625) 757-1411
E-mail: wetnwarm@sbcglobal.net

CAPITAL VALLEY: (Sacramento)
First Wed., 7 p.m.

VFW, 8990 Kruithof Way, Fair Oaks
Pres. Scott Houseman (916) 638-4100

scott@leisuretimepool.com
DELTA: (Stockton)

Third Wed., 6:30 p.m.
UJ’s Restaurant, Pacific Ave., Hammer Ranch Center

Pres. Rick Plath (209) 951-7926
service@rickspoolservice.com

EAST BAY
First Tues., 7 p.m., Veteran’s Hall
3780 Mt. Diablo Blvd., Lafayette

Pres. Brian Duncan (925) 370-6675
EAST CONTRA COSTA

Fourth Tues., 6:00 p.m., Canton Garden Restaurant
7840 Brentwood Blvd., Brentwood

Pres. Anthony Coppel (925) 240-8088
EL DORADO

Second Thurs., 6:30 p.m., Shingle Springs Comm. Ctr.
4440 S. Shingle Road, Shingle Springs

Pres. Shawn Panico (916) 201-6245
www.edipssa.com

ELK GROVE
Third Mon., 7:00 p.m. 

Strikes, 3443 Laguna Blvd., 
Elk Grove CA 95758

Pres Chris Bass (916) 704-1505
basspoolservice@gmail.com

GOLD COUNTRY
First Mon., 6:00 p.m.

Lou La Bonte’s, 13460 Lincoln Way, Auburn
Pres. Ernie Evangelho (530) 278-3022
MODESTO CENTRAL VALLEY:

Third Tues., 6 p.m.
Perkos Restaurant, Kiernand Road & 99, Salida

Pres. Todd Zachary (209) 482-5884
SACRAMENTO CITY
Fourth Wed., 6:30 p.m.

Plaza Hofbrau, 2500 Watt Ave., Sacramento
Pres. Joe Pagluica, (916) 481-2269

SOLANA
Third Tuesday, 6:00 p.m. 

Ulatis Community Center, 1100 Ulatis Dr., Vacaville.  Pres.
Mario Esparza (707) 448-3405

TRACY
First Thurs., 6 p.m., 

Java Makers
Pres. Greg Mongeau (209) 833-8109

WEST PLACER
First Thurs., 6:00 p.m., 

Lincoln Women’s Club, Corner of Fifth & E Streets,
Lincoln

Pres. Tony Silva, (916) 215-9354
pyrofytr@me.com

REGION 2 (CENTRAL CALIFORNIA)
B.O.R.D. Member: Lane Clark

(805) 794-8132
E-mail: combolox@msn.com

BAKERSFIELD
First Tues., 5:30 p.m., John’s Incredible Pizza Co.

3709 Rosedale Highway, Bakersfield
Pres. Mark Wheeler (661) 900-3900

CENTRAL COAST
Second Wed., 7 p.m, Golden Gong Restaurant

290 Madonna Road, San Luis Obispo
Pres. Michael Brown (805) 927-4384

cambriaspas@hughes.net
CONEJO

Second Wed., 7:30 p.m., Denny’s Restaurant
50 E. Thousand Oaks Blvd., Thousand Oaks

Pres. John Williams  (805) 526-9088
CONEJO VALLEY

Second Wed., 6:30 p.m., Superior Pool Products
1200 Lawrence Drive #400, Newbury Park

Pres. Michael Flanagan (805) 444-7960
FRESNO

Fourth Tues., 7 p.m.
Roundtable Pizza at First & Bullard, Fresno

Pres. Manuel Margain  (559) 307-1072
SANTA BARBARA

Second Mon., 7:30 p.m., Rusty’s Pizza Parlor
232 W. Carrillo, Santa Barbara (downtown)

Pres. Daymon Marek (805) 451-6740
VENTURA

Third Tues., 7 p.m.
Yolanda’s Mexican Cafe, 2753 Main St., Ventura

Pres. Omar Mora (805) 525-5238
VISALIA

Third Wed., 6 p.m.
Amigo’s Cantina, 5113 W. Walnut Ave., Visalia

Pres. Roman Gomez (559) 992-5779
romangomez1251@yahoo.com

REGION 3 (NORTH L.A. COUNTY)
B.O.R.D. Member: Elias Duran

(818) 366-6977
E-mail: poolshow@aol.com

ANTELOPE VALLEY
Second Mon., 6 p.m.

SCP Antelope Valley, 4514 Runway Dr., Lancaster
Pres. Carlos Majano  (661) 492-1957

carlos@majanopools.com
CALABASAS

Third Wed., 7 p.m., Winnetka Convention Ctr.
20122 Vanowen, Canoga Park

Pres. Walt Sweeney  (818) 772-7665
DIAMOND BAR

First Thurs., 7:30 p.m.
Oak Tree Lanes, Diamond Bar

Pres. Ray Naseiro  (909) 869-7665
propoolcare97@yahoo.com

FOOTHILL
Third Thurs., 7:00 p.m.
American Legion Hall

La Crescenta at Manhattan, La Crescenta
Pres. Raul Fernandez (818) 563-9410

SAN FERNANDO VALLEY
Third Wed., 7:30 p.m., Disabled American
Veterans Hall, 6543 Corbin Ave., Winnetka

Pres. Roy Schneider (818) 606-1330
roysfvipssa@earthlink.net

SAN FERNANDO VALLEY METRO
First Tues., 7 p.m., Winnetka Community Center 

20122 Vanowen, Canoga Park
Web site: www.sfvmetro.com

Pres. Saul Krochmal (818) 609-8252
SAN GABRIEL VALLEY
Second Thurs., 7:00 p.m.

Indy Mac Bank, 100 E. Foothill Blvd., Arcadia
Pres. Dale Given (626) 445-5060

briteps@aol.com
SANTA CLARITA VALLEY

First Thurs., 6:30 p.m. Winter • 7:30 p.m. Summer
SCP

28230 Constellation Road, Santa Clarita
Pres. Kent Simpson (661) 373-9901 

REGION 4 (SOUTH L.A. COUNTY)
B.O.R.D. Member: Adam Morley

(310) 493-3565
E-mail: adam@paradisepools.biz

CENTRAL LOS ANGELES
Second Mon., 6:20 p.m.

Wilshire YMCA, 225 S. Oxford
Pres. Juno Yi (323) 850-8118

juno8118@yahoo.com
EAST LONG BEACH
Second Thurs., 6:30 p.m.

Ecco’s Pizza 2123 Bellflower, Long Beach
Pres.  Jim Burkhalter (562) 461-9555

SOUTH BAY
Second Wed., 7 p.m., American Legion Hall

412 S. Camino Real, Redondo Beach
Pres. Rick Morris (310) 755-5279

WESTSIDE
Second Tues., 6:30 p.m., American Legion Hall

5309 S. Sepulveda, Culver City
Pres. Dean Sawa  (661) 618-0033

sawagirls3@aol.com
WHITTIER

First Wed., 7 p.m.
Superior Pool Products in Santa Fe Springs

Pres. Tom Horning (562) 458-2881
tomspoolcare@roadrunner.com

REGION 5 (ORANGE COUNTY)
B.O.R.D. Member: Bob Luedtke

(714) 776-2638
E-mail: poolmanrobert@msn.com

ANAHEIM
Third Wed., 6:30 p.m.

Roundtable Pizza, 2506 E. Chapman Ave., Fullerton
Pres. Martin Smith (949) 677-1411
bluebalancepoolservice@cox.net

CENTRAL ORANGE COUNTY
Last Tues., 7 p.m., Coco’s, 

14971 Holt Ave., Tustin
Pres. Pat Angus (949) 651-1083

DANA POINT
Second Tues., 6 p.m.,

Coco’s, Crown Valley and I-5
Pres. Robert Sink (949) 916-8860

HUNTINGTON BEACH
Third Mon., 6:30 p.m., Round Table Pizza

Warner & Euclid, Huntington Beach
Pres. Mark Montegani (714) 458-3856

MISSION VIEJO
First Tues., 6 p.m., Carrow’s Restaurant

28502 Marguerite Parkway, Mission Viejo
Pres. Christopher Dodd (949) 713-9919

NORTH ORANGE COUNTY
Second Wed., 7 p.m.

Lakeview Café, Lakeview & Orangethorpe, Placentia
Pres. Rick Reyes (714) 635-5459

rickmreyes50@yahoo.com
ORANGE COAST

Last Monday, 5 p.m., Carrow’s Restaurant
Warner & Magnolia, Huntington Beach

Pres.Tom Roberts (714) 965-4688
ORANGE COUNTY #1

Second Wednesday, 7:00 p.m.
Graziano’s, Yorba Linda, 714-524-2770

Pres. Terry Lewis (714) 667-6030
ORANGE COUNTY #9

Second Wed., 7 p.m., Main Street Pizza
Main Street, Garden Grove

Pres. Jim Strother (714) 962-9710
ORANGE COUNTY POOL PROFESSIONALS

Last Mon., 6:00 p.m.,
Claim Jumper Banquet Room, 18050 Brookhurst St.,

Fountain Valley CA 92708
Pres. Jeff Theders (714) 435-9080

SADDLEBACK VALLEY
Last Tues., 6 p.m., Lone Star Steakhouse, 

24231 Avenida de la Carlotta, Laguna Hills
Pres. Scott Kather (714) 742-9597 

SOUTHWEST
First Wed., 6 p.m., ABC Pools

10560 Los Alamitos Blvd., Los Alamitos
Pres. Ken Tipton (562) 430-8515

TUSTIN/IRVINE
Second Tues., 6:00 p.m.

PSOC Waterline Technologies, 220 N. Santiago Street,
Santa Ana

Pres. Rich Foley  (714) 974-1514
YORBA LINDA

First Wed., 7 p.m., Graziano’s Italian Restaurant
17487 Imperial Highway, Yorba Linda 92886

Pres. David Hartson (714) 306-4864

REGION 6 (INLAND EMPlRE)
B.O.R.D. Member: Nathan Smith

(951) 687-1449
E-mail: info@riversidepools.com

CORONA
Second Tues., 7:00 p.m., Marie Callenders

160 E. Rincon St. (at Main St.), Corona 
Pres. Frank Harrington (951) 796-8208

cannonballpoolservice@yahoo.com
HEMET

Third Wed., 6:00 p.m., El Jalapeno
1999 N. State Street, Hemet

Pres. John Bettencourt  (951) 925-2442
bettencourtpool@msn.com

MENIFEE VALLEY
First Wed., 7 p.m. at My Buddies Pizza

2503 E. Lakeshore Drive #A, Lake Elisnore
Pres. Lance Sada (951) 837-6322

npircipssa@verizon.net
ONTARIO/ RANCHO CUCAMONGA
Second Tues., 7 p.m., Carrows Restaurant
11669 Foothill Blvd,, Rancho Cucamonga

Pres. Ron Goodwin (909) 989-0406
good2win@msn.com

PALM DESERT
Third Thurs., 7:00 p.m., Burger Time Restaurant,

78-365 Varner Road, Palm Desert.
Pres. Brian Gibson (760) 564-0591

PALM SPRINGS
First Wed., 6:30 p.m.

Elks Lodge, 67491 Elk Drive, Palm Springs
Pres. Ken Pomije (760) 413-6022

REDLANDS: Second Tues., 6 p.m.
Hickory Ranch, 32971 Yucaipa Blvd., Yucaipa

Pres. Bill Brooks  (909) 553-5780
RIVERSIDE

First Tues., 6:00 p.m., Cask N Clever,
1333 University Ave., Riverside

Pres. Jim Johnson (909) 313-2965
ClearBluePoolService@msn.com

TEMECULA/MURRIETA
Third Wed., 7 p.m.,  Pat & Oscar’s

29375 Rancho California Rd., Temecula
Pres. Scott Peterson (951) 699-8407

REGION 7 (SAN DIEGO COUNTY)
B.O.R.D. Member: Chuck Gough

(760) 434-7623
E-mail: cabhgough@sbcglobal.net

CARLSBAD
Third Wed., 7 p.m.: Q Restaurant & Sports Bar,

2725 Vista Way, Oceanside, CA 92054
Pres. David Talbot (760) 720-1546

ESCONDIDO
Third Wed., 6:30 p.m., Old Spaghetti Factory
111 No. Twin Oaks Valley Rd., San Marcos

Pres. Matt Hughes, (619) 306-0533
NORTH COUNTY COASTAL

Third Tues., 6:30 p.m.
Brett’s BBQ, 1505 Encinitas Blvd., Encinitas

Pres. Jordan Nelson (760) 753-4996
RANCHO DEL MAR: Third Mon., 5:30 p.m.

Chevys, 2730 Via De La Valle, Del Mar
Pres. Lance Clifton (858) 531-6572

SAN DIEGO
Third Wed., 7 p.m., Mission Valley Resort 

875 Hotel Circle S., Mission Valley
Pres.Mark Curran  (619) 579-1720

www.ipssasandiego.com; mtcurran@cox.net
SAN DIEGO EAST COUNTY

Third Tues., 7 p.m.
Pinnacle Peak Steakhouse

7927 Mission Gorge Rd. Santee CA, 92071
Pres. Joe Lukacik (619) 508-8587

SAN DIEGO METRO
Fourth Thurs., 7:00 p.m.

Coco’s, 1025 Fletcher Parkway, El Cajon
Pres. Javier Payan (619) 843-9460

REGION 8 (SOUTHWEST)
B.O.R.D. Member: Kurt Schuster

(602) 488-7335
E-mail: badgerpool@yahoo.com

EAST VALLEY
Third Thurs., 6:45 p.m., Superior Pool Products

2350 W. Broadway Rd. #110, Mesa
Pres. Dave George (480) 969-5685

www.eastvalleyipssa.com; drgeorgepool@cox.net
HENDERSON

First Wed., 7 p.m.
SCP, 1425 Helm Drive, Las Vegas, NV

Pres. Robert Fazio (702) 795-9596
IPSSA VIPS

Third Wed., 7:00 p.m.
Elk’s Lodge #335, 14424 No. 32nd St., Phoenix

Pres. Joe Mischik (602) 290-5547
LAS VEGAS

First Thurs., 7 p.m.
Vietnam Vet’s Hall, 6424 West Cheyenne, Las Vegas

Pres. Joe Jackson (702) 328-1546
NORTH PHOENIX

Third Tues., 7 p.m., Sun Systems
2030 W. Pinnacle Peak Road, Phoenix
Pres. William Goossen (623) 580-9802

goosse-man@cox.net
SCOTTSDALE

Third Mon., 6:00 p.m. 
SCP, 7841 E Gray Rd., 

Scottsdale, AZ 85260-3461
Pres. Mike Ryno (602) 561-8349

mike@bluesurfpools.net
TUCSON: Third Wed., 7 p.m.

Superior Pool Products
4055 N. Runway Drive.

Pres.Ken Sanders (520) 299-1388
WEST VALLEY

First Wed., 7:00 p.m., Cloud Supply

1100 N. Eliseo, Felix Way, Avondale
Pres. Robert Jaques, 602-740-7846

REGION 9 (TEXAS)
B.O.R.D. Member: Phil Sharp

(210) 673-2909
E-mail: rivercitypoolservice@yahoo.com

AUSTIN
First Tues., 6 p.m., Austin Energy Club

721 Barton Springs Road, Room TLC 130
Pres. Frank Berlanga Jr. (512) 563-9971

fpsoa@hotmail.com
CORPUS CHRISTI: Third Tues., 6:30 p.m.

Wings ‘n’ More, 5990 S. Staples Street
Pres. Michael Baker (361) 563-7655

DALLAS
Fourth Tues., 5:00 p.m., SCP Plano Training Center

212 10th Street, Suite A, Plano
Pres. Darrell Bolden (214) 388-4141

FORT WORTH
Third Tues., 7 p.m., La Playa Maya Restaurant

1540 N. Main Street, Fort Worth, TX
Pres. Jason S. Lehmann (817) 605-0194

waterconnection@att.net
HOUSTON: Second Tues., 7 p.m.

Fuddruckers, 2475 S. Kirkwood
Pres. Jim Jacobsmeyer (281) 474-7665

MID CITIES DFW
First Mon., 7 a.m., 

SCP, 2107 Hutton Drive, Carrollton TX 75006
Pres. Jeremy Smith (214) 695-8717

tadpoleps@yahoo.com
RIO GRANDE VALLEY

Second Tues., 6:30 p.m.
SCP McAllen, 1201 W. Warren Street, 

Pres. Christopher Myers, (956) 692-3377, ext. 89
SAN ANTONIO

First Mon., 6:30 p.m., Clear Springs Restaurant
Loop 1604 at Aston Oaks Blvd.
Pres. Fred Rose (210) 494-9784
flashpoolservice@sbcglobal.net

WAXAHACHIE
First Wed., 7 a.m., SCP,

1909 S. Great Southwest Parkway, Grand Prairie
Pres. Neal Holt, (972) 617-9877

REGION 10 (BAY AREA SOUTH)
B.O.R.D. Member: Dick Nichols,

(408) 978-1948
E-mail: dnichols@geniepoolandspa.com

FREMONT
Second Mon., 6 p.m., 

Bronco Billy’s, 41200 Blacow Rd., Fremont
Pres. Bruce Barrios (510) 750-2866

MID-PENINSULA
Last Tues., 7 p.m., Highland Community Club

1665 Fernside Ave., Redwood City
Pres. Andy Vaccarella (650) 474-2639

aandhpoolservice@comcast.net
MONTEREY COAST
Fourth Wed., 6:30 p.m.

Cabrillo Bowl, 580 Arthur Rd., Watsonville
Pres. Robert Erwin (831) 438-7575

REDWOOD EMPIRE (Marin Co.)
Third Wed., 7 p.m., Lucchesi Park, Petaluma Park,

320 N. McDowell Blvd., Petaluma
Pres. William Thompson (707) 838-9696

poolprogary@yahoo.com
SANTA CLARA VALLEY

Third Thurs., 7:30 p.m., Napredak Hall
770 Montague Expressway, San Jose

Pres. Viral Patel (510) 376-8800
sparklepool@gmail.com

SILICON VALLEY
First Wed., 6 p.m., Armadillo Willy’s,
1031 N. San Antonio Road, Los Altos

Pres. Dave Guslani (650) 322-3332
TRI-VALLEY

Second Thurs., 6 p.m., 
Athens Burgers, 6999 Dublin Blvd., Dublin

Pres. David Hawes (925) 828-7665
david@hhpools.com

REGION 11 (FLORIDA/GEORGIA)
B.O.R.D. Member: Todd Starner,

(941) 915-2135
E-mail: tstarner@tampabay.rr.com

CAPE CORAL: First Tues., 6 p.m., 
Worsham residence, call for location and directions

Pres. Ira Worsham (239) 839-7665
GOLD COAST (Ft. Lauderdale area)

Second Tues., 6:30 p.m.
Wings Plus9, 

9880 W. Sample Rd, Coral Springs
Pres.Ana Labosky (954) 224-7733

www.ipssagoldcoast.com; 
president@goldcoastipssa.com

MANASOTA (Bradenton/Sarasota)
First Mon., 7:00 p.m., Call for meeting 

location and directions
Pres. Andrea Dospel (941) 920-2205

NORTH GEORGIA
Pres. James Anderson (678) 947-3600
OSCEOLA (Kissimmee/Orlando)

Second Wed., 6:30 p.m., Fat Boy’s Restaurant
2512 13th Street, St. Cloud

Pres. Derric Raymond (407) 908-4555
draymond1@cfl.rr.com

PALM BEACH
Second Wed., 6:30 p.m., All Natural Pool & Spa, 

14589 Southern Blvd., Loxahatchee,
Pres. Bill Straub (561) 784-0057

VENICE
Second Monday, 7 p.m.,

Mamma Leone’s, 1266 Jacaranda Blvd.
Pres. Mark Pifer (941) 915-3202

royalpool@mail.com

IPSSA CHAPTER LISTINGS
For Association information, call Vickie Lester CAE, (888) 360-9505 / • (714) 484-4749 • (888) 368-0432 FAX or (562) 684-0695 FAX

10842 Noel Street #107, Los Alamitos CA 90720, E-mail: info@ipssa.com
For billing or Benevolent Fund information, call Clint Cramer CPA at (888) 391-6012, FAX (888) 391-6203, e-mail clint@cramercpa.com or P.O. Box 1617, Rocklin, CA 95677

For insurance information, call Arrow Insurance (800) 833-3433 / Fax (805) 955-9535
40 W. Cochran Street #112, Simi Valley CA 93065, E-mail: ray@arrowinsuranceservice.com
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For more information about our associate members,
please visit their web sites.  If company representa-
tives are available to speak at chapter meetings, their
topics and geographic availability is indicated. 

T I T A N I U M  P A R T N E R S

HASA INC.*
www.hasapool.com
Mary Flynn / maryflynn@hasapool.com
818-361-1258 / 661-259-5848
Liquid swimming pool chemicals, dry
chemicals, pool and spa specialty products. ➂➂

P L A T I N U M  P A R T N E R S

ADVANTIS TECHNOLOGIES
www.poolspacare.com
770-521-5999
Jana Wright, jwright@advantistech.com
Melissa Whipkey,
mswhhipkey@archchemicals.com
Manufacturer of pool and spa chemicals.

POOLCORP.*
www.scppool.com
Robert Rankin, 714-288-6713
Mike Felechner 
714-288-1940
Service industry related ①

POOLVERGNUEGEN
www.thepoolcleaner.com
Manuela Rief / info@thepoolcleaner.com
Dieter Rief / 707-566-0400
The Poolvergnuegen family of automatic
swimming pool cleaners includes both suction
and pressure cleaners.  Isn’t it time you
experience Poolvergnuegen? ①

G O L D  P A R T N E R S

AQUASALT LLC
www.aquasalt.net / 713-877-2616
Susan Flowers
866-549-POOL x7665
sflowers@aquasalt.net
Salt for chlorine generators.  ①

AQUASTAR POOL PRODUCTS
www.aquastarpoolproducts.com
Bill Vincent, billv@aquastarpoolproducts.com
Angel Irvine, angeli@aquastarpoolproducts.com
877-768-2717
Manufacturer of plastic injection molded parts
for pools and spas.

ARROW INSURANCE SERVICE*
www.arrowinsuranceservice.com
Ray Arouesty
ray@arrowinsuranceservice.com
800-833-3433 / 805-955-9555
Insurance issues ①

CONTINENTAL RESEARCH CORPORATION
www.crcorp.com
800-325-4869
Sally Miener / sally@crcorp.com 
Tom Epstein / tom@crcorp.com
Exclusive contract with 200+ Poolcorp stores

EASYCARE PRODUCTS
Division of McGrayel Water Technologies
Marvin Rezac Jr. / Brian Rezac
www.mcgrayel.com / 559-299-7660
Manufacturer of swimming pool, spa, fountain
and industrial water treatment products  ➂)

SOLAR SUN RINGS INC.
Lora Rosene / lora@solarsunrings.com 
951-296-6502- Fax (951) 296-6503
www.solarsunrings.com 
Manufacturer of Solar Sun Rings, Solar Spa
Cover.  North American distributor of the Twister.

S I L V E R  P A R T N E R S

ALPHA WATER SYSTEMS
www.alphawatersystemsinc.com
Todd Bouseman,
alphawatersystems@gmail.com
Russel Moore / 562-408-6447
russel.alphawatersystems@gmail.com
Distribution of liquid chlorine, acid, general pool
chemicals and equipment.  Exclusive distributor of
Sun Pool Products in Arizona, California and Nevada.

FAFCO INC.
www.fafco.com / 800-994-7652

Suzanne Caraveo / scaraveo@fafco.com
Solar pool heaters ①

PLASTIFLEX
www.plastiflex.com / 704-871-8448 x29
Kevin Baum  / kbaum@plastiflex.com
Manufacture vacuum and filter hoses for the pool
industry.  Robust vacuum hoses for the commer-
cial service trade.

MAXIMUM POOLS
www.maximumpools.com
Ted Lundquist / Kathleen Lundquist 
maximumpools@maximumpools.com
949-859-7130
Pool plastering and remodel.

NATURAL CHEMISTRY
www.naturalchemistry.com 
Ryan Rickaby/ 909-815-9602
fax (909) 988-3265
rrickaby@naturalchemistry.com
Environmentally friendly cleaning products for
pools and spas.. ①

POOL COVERS INC.
www.poolcoversinc.com / 800-662-7665
Cheryl Maclennan, cmaclennan@poolcover-
sinc.com
Claire King, cking@poolcoversinc.com
Sales, service and installation of safety swimming
pool covers, safety spa covers and safety fencing.

POOL ROUTE PROS INC.
www.poolroutepros.com / 714-974-1968
Tom Falvai / tommy@poolroutepros.com
Tommy has been in the pool business since
1980 with hands-on experience in service and
repairs, specializing since 1995 in pool route
sales and consulting. ②

ASSOCIATE MEMBERS
3 STEP BILLING SERVICE

www.3stepbilling.com / 619-339-7622
Peter Gozdeck, peter@3stepbilling.com
Want faster payments?  Want simpler billing?  Call
me now.  No computer needed. ②

A.O. SMITH
www.aosmithmotors.com
Heather Scaggs/heather.scaggs@aosepc.com
Jim Mosman / 937-667-2431
Bill DeCorrevont, bill.decorrevont@aosepc.com
480-807-1733
Application & repair of pump motors ①

ALAN SMITH POOL PLASTERING INC.
www.alansmithpools.com
Alan Smith / alan@alansmithpools.com
Dave Huiberts / 714-628-9494
Pool and backyard remodeling. ➂

ALLEN CONCEPTS
www.tightwatt.com / 877-779-7967
Steve Allen / sallen@tightwatt.com
Energy efficient pool controls loaded with service
features. ➂

AMERICAN LEAK DETECTION
www.americanleakdetection.com
Lisa Stickley, 800-755-6697
lstickley@americanleakdetection.com
American Leak Detection specialists use state-of-
the-art equipment and methodology to locate hidden
water and sewer leaks from swimming pool cracks
to concealed plumbing systems ➂

ANNUAL WESTERN POOL & SPA SHOW
www.westernshow.com
800-787-7727
westernshow@aol.com / poolshow@aol.com 
Eric Nielson
Annual pool industry convention and symposium..
②

APSP
www.theAPSP.org / 703-838-0083
Marianne Kiernan / bweber@APSP.org
Association of Pool and Spa Professionals

AQUA CREATIONS
www.aquacreations.com / 805-672-1695
Richard Dietz / rsdietz@aol.com
Aqua-Glass resurfacing of swimming pools and
spas, and coping, tile, lights and below-ground
plumbing installations. ➂

AQUA MAGAZINE
www.aquamagazine.com / 608-249-0186
Kristin Pires, Editor, kp@aquamagazine.com
Shawn Gahagan, Publisher. 
The leading monthly for pool and spa 
professionals.

BIO-DEX LABORATORIES
www.bio-dex.com
bio-dex@bio-dex.com / 623-582-2400
Economical/concentrated specialty chemicals formu-
lated for the service professional.①

BLAKE SALES ASSOCIATES*
www.blakesales.net / 800-748-5756
Mike Ramey / mjramey@blakesales.net
John Grucky / john.grucky@blakesales.net
Products which we represent ➂

CONTRACTORS STATE LICENSE SERVICES
www.contractorslicensingschools.com
800-427-4855
Full range of contractor services ➂

COMPU POOL PRODUCTS
www.compupool.com.au
888-798-7665
Nick Millar / nick@compupool.com.au 
Tom Moreton / tom@compupool.com.au
Manufacturer of salt water cholrinators, both domes-
tic and commercial.

CORAL SEAS POOL CHEMISTS*
Sam Azzarella / sazzarella@yellowout.com
Fred Luth  / 760-773-5913 / 800-962-2222
Our products take the algae out of pools with no
brushing:  Yellow Out, Green to Clean. ①

CRAMER & ASSOCIATES
www.cramercpa.com
Clint Cramer / clint@cramercpa.com

Jay Lang / 916-864-4272
Accounting and tax planning. ➂

D&D TECHNOLOGIES (USA)
www.ddtechusa.com
Maureen Williams / 800-716-0888 x292
mwilliams@ddtechusa.com
Jim Paterson / jpatterson@ddtechusa.com
Pool safety gate hardware manufacturer.  Key
products:  Magna-Latch® self-latching gate latch
and Tru-Close® self-closing hinges. ➂

DECK-O-SEAL
Jim Dill, jdill@deckoseal.com
Yvonne Jones, yjones@deckoseal.com
800-542-7665 / www.deckoseal.com  
Manufacturer of Deck-O-Seal joint sealant, 
Deck-O-Shield pentrating sealer, and Deck-O-Grip
non-slip sealer for the maintenance of pool decks. ①

DEL OZONE
www.delozone.com / 800-676-1335 x232
Jennifer Engelmeier / jen@delozone.com
Leading authority in ozone technology providing the
industry with intelligently designed water purifica-
tion systems for pools and spas, both commercial
and residential. ①

EMERSON
Jim D’Angelo, jim.d’angelo@emerson.com
Pat Shadrach, pat.shadrach@eemotors.com
262-692-2001 / www.emersonmotors.com
Emerson produces the most service friendly electric
motors for the pool and spa replacement market in
the industry.  ①

ENGLISH POOL CONSULTING
www.poolinspections.com 
Rick English, rick@english.net 
Cindy English, cindy@english.net
619-338-9197
Expert witness, pool inspection. ②

E-Z PRODUCTS
www.e-zpatch.com 
Robert A. Brooks / Richard Layne
ezprod@ezprod.com 
888-439-7282
Manufacturer of swimming pool repair supplies.

FLEXIBLE SOLUTIONS
www.ecosavr.com
Grant Moonie / grant@flexiblesolutions.com 
Monique Nelson
Monique@flexiblesolutions.com 
250-477-9969
Ecosavr and Heatsavr, the original liquid solar pool
cover. ➂

FPSIE
Michael Orr / info@fpsie.org
Carole Dittmer
598-922-8895 / www.fpsie.org
FPSIE (Foundation for Pool and Spa Industry
Education) is a trade school.  Students are taught
how to construct, maintain and repair swimming
pools and spas. ①

G&P TOOLS
www.gandptools.com
573-431-6998
Jeanie Partridge, jpartridge@gandptools.com
Darrell Goacher
Manufacturer of pool and spa tools.

GARDNER POOL PLASTERING
www.gardnerpoolplastering.com
619-593-8880
Thomas Cox / tomc@gardnerpoolplastering.com
Scott McKenna /
scottm@gardnerpoolplastering.com
Pool remodeling and pool plastering of any size or
scope.  Full service offices in San Diego, Orange,
Southern L.A. and Riverside counties. ➂

GREENFIELD PRODUCTS INC.
www.fiberclear.net
Gene Fields
swimstuff@msn.com
714-557-5491
Manufacturers of FiberClear Filtration Media ➂

H2FLOW CONTROLS INC.
www.h2flow.net 
419-841-7774
Carol McKenzie / carol.mckenzie@h2flow.net
Gavin Hackett / 
gavin.hackett@h2flow.net
Secondary pump shut off device.

HAYWARD POOL PRODUCTS INC.*
www.haywardnet.com
John Ott (Technical x3187) / jott@haywardnet.com
George Metkovich (Sales)
Jai O’Neill (x3127) / joneill@haywardnet.com
909-594-1600 
Manufacturer of swimming pool equipment. ①

HELIOCOL
www.heliocol.com
407-831-1941
Robert Zrallack / Dottie O'Leary
rzrallack@heliocol.com
Solar pool heating manufacturer and distribution.

HORIZON SPA & POOL PARTS
www.horizonparts.net
Raymond Thibault / ray@horizonparts.net
Bruce Johnson / bruce@horizonparts.net
520-295-9750
Wholesale distributor of pool parts, spa parts, busi-
ness education. ➂

INDUSTRIAL TEST SYSTEMS
www.sensafe.com / 800-861-9712
Mike McBride, mmcbride@sensafe.com
George Bailey, gbailey@sensafe.com
Manufacture water quality test strips and
meters. ➂

INTERMATIC
www.intermatic.com 
815-675-7000
Chris Boucher / Allen Ustianowski
austianowski@intermatic.com
Time controls, remote controls, pool/spa automation,
freeze protection, pool/spa transformers, chlorina-
tors. ①

KELLEY TECHNICAL COATINGS
www.kelleytech.com
Brink Spruill / brink@kelleytech.com
John R. Kelley Jr. / 502-636-2561
Manufacturer of Olympic pool and deck 
coatings. ①

LEAF ELIMINATOR COMPANY
Roger Pamperin, Roger@Leafinator.com
1-800-658-6637
The X-19 Leafinator is a patented automated solu-
tion to the floating debris (leaves, buds, trash) that
plagues pool owners and service professionals
alike.  It really works!

LEAK DETECTION USA
www.leakdetectionusa.com / 800-652-9062
Fax (760) 814-8051
Michael Mamula, michael@leakdetectionusa.com
Ed Mumford, ed@leakdetectionusa.com
Leak detection solutions for pools and spas, foun-

tains and ponds, waterfalls, domestic water. ➂
LEAK SPECIALISTS

www.leakspecialists.com
Orange & Los Angeles Counties:
Luis Perez, 800-996-5325
San Bernardino & Riverside Counties:
Derek O’Hanlon, 888-522-5325
Leak detection and underwater repair.

LIFE SAVER POOL FENCE
Eric Lupton, eric@poolfence.com
561-272-8242 / www.poolfence.com
Manufacturer of removable mesh pool safety
fencing. ➂

LOWRY CONSULTING GROUP LLC
Robert Lowry / 706-692-7727
rlowry@lowrycg.com
www.lowrycg.com
Chemical consulting, product formulation,
education and technical writing.

MARKET HARDWARE
www.markethardware.com
Brian Kraff  /  bk@markethardware.com
Patrick Smith  /  ps@markethardware.com
301-652-8921
Landing business with your website.  ➂

MAYTRONICS US, INC.
www.maytronicsus.com
Bill Galuhn/ billg@maytronicsus.com
888-501-9209
Manufacturer of AquaSensor pool alarms

NATIONAL PLASTERERS COUNCIL
www.npconline.org
Mitch Brooks/npconline@comcast.net
Andy Mallison941-766-0634
Association to promote, advance and advocate the
common interests of its members of pool 
plastering and related activities. ①

NATIONAL POOL ROUTE SALES
www.poolroutesales.com
877-766-5757

Charles Baird / cbaird@poolroutesales.com
How to improve route profitability and earn more
on a sale ①

NORTH AMERICAN SALT COMPANY
www.nasalt.com / 913-344-9100
Jim McGillivary
mcgillivaryj@compassminerals.com
Ben Nichols, nicholsb@compassminerals.com
Salt production/salt water pool supply.

NORWOOD & ASSOCIATES
www.nalobby.net / 916- 447-5053
John Norwood / jnorwood@nalobby.net
Linda Wells / lwells@nalobby.net 
Lobbying firm for pool and spa industry, repre-
senting SPEC (California Spa and Pool Education
Council).

ON BALANCE LLC
Kim Skinner / kim@poolhelp.com
Que Hales / que@poolhelp.com
801-489-5415 / www.poolhelp.com
Water chemistry and plaster problems.  ➂

ORANGE COUNTY LEAK SERVICES /
THE POOL CENTER

www.orangecountyleakservices.com
Bill Campbell
i3obcampbell@sbcglobal.net
714-632-0134
Swimming pool and spa leak locating, repairs,
remodel. ②

ORENDA TECHNOLOGIES
www.orendatech.com
Harold N. Evans
info@orendatech.com
Formulation, manufacture, marketing and sales of
specialty chemical water treatment products.

OREQ CORP
www.oreqcorp.com
951-296-5076
Sales Program Manager
sales@oreqcorp.com

Ornamental and recreational water products; water
treatment, water features, water activities, water
maintenance ①

PEBBLE TECHNOLOGY INC.
www.pebbletec.com / 480-948-5058
Bob Haning
Christine Fox / cfox@pebbletec.com
Pebble interior finishes including tile.

PENTAIR POOL PRODUCTS INC.
www.pentairpool.com
Dave Murray
dave_murray@pentairpool.com
Carlos Del Amo
800-831-7133 / 805-523-2400
Pumps, filter, heaters ①

POOL & ELECTRICAL PRODUCTS INC.
www.poolelectrical.com
Andres Becerra / Mike Allessandri
malessandri@poolelectrical.com
909-673-1160
Wholesale distributor stocking all major brands
and hard-to-find items. ➂

POOL & SPA NEWS
www.poolspanews.com
Dick Coleman
323-801-4903
Advertising, promotion, management. Publishing.
②

POOL INDUSTRY EXPO
www.poolindustryexpo.com
Don Koss / Bill Hoy
info@poolindustryexpo.com
415-883-3743

POOL ROUTE BROKERS INC.
www.poolroutebrokers.com
Frank Passatino
frank@poolroutebrokers.com
Maria Passastino
maria@poolroutebrokers.com
949-249-1001 / Selling pool service accounts
(Business Brokers.) ②

POOL WATER PRODUCTS*
James Bledsoe
jbledsoe@poolwater.com
Richard Holtzworth / 949-756-1666
Wholesale distributor of swimming pool and spa
chemicals and accessories, equipment and parts,
electrical and plumbing supplies..①

PRECISION TILE CO./PENROSE 
COPING CO.*

www.precisiontile.com
818-767-7673
Brad Rose / mail@precisiontile.com
Installation and sales of swimming pool tile and
coping.

PURITY POOL INC
www.puritypool.com
Julie Gross / julie@puritypool.com
Rich Gross / 530-472-3298

Professional cleaning tools & timesavers ➂
RAYPAK INC

www.Raypak.com
John Kane / jkane@raypak.com
805-278-5329
Tom Grucky / 760-723-2191
Mike Miller / 916-967-4888
Ken Chaubet / 805-578-3566
David Ekman / 949-466-9187
Gas heaters and heat pumps ①

RDS AFFILIATED DEALERSHIPS
www.rdspools.com
Ron Zwicky / ron@rdspools.com
800-870-4737
Underwater pool repair; structural crack injection;
diamond blades & saws; tile cleaning kits. ➂

SCUBA POOL REPAIR
www.scubapoolrepair.com
Drew Anderson
drew@scubapoolrepair.com
408-866-1945
Debby Reynolds
Underwater swimming pool repair.

SERVICE INDUSTRY NEWS
Dave Dickman
949-366-9981
servicenews@juno.com
Promoting your business.

SGS INDUSTRIES
www.sgschlorinators.com
480-385-3052
Cary Tenenbaum, caryt@sgsinst.com
Bob Trepp, bobt@sgschlorinators.com
Develop and manufacture salt water chlorinators
and water meters for residential and community
swimming pools.

SPECK PUMPS-POOL PRODUCTS
www.speck-pumps.com
Jeff Sanchez, j.sanchez@speck-pumps.com
Chris Calise, c.calise@speck-pumps.com
904-739-2626
Manufacturer of pool equipment.

SPRINGBOARD POOL ROUTE BROKERS
www.springboardprb.com 
Cory Mouillesseaux
info@springboardprb.com / 888-998-7665
Pool route broker ➂

STINGL PRODUCTS
www.stinglproduct.com
Anthony R Sirianni / 888-749-5433
info@stinglproducts.com
Pool and spa main drain suction
entrapment.  ①

SUNTREK
www.suntreksolar.com
Dan Olney / 800-292-7648
dan@suntreksolar.com
Solar service and installation.

SWIMTECH INC.
www.swimforfun.net
Rick Jones 909-240-4180
swimtech@verizon.net, 
Pool and spa repair, remodeling and consulting,
Expert witness.

TAYLOR TECHNOLOGIES INC.
www.taylortechnologies.com
Tom Metzbower
htm@taylortechnologies.com
Wayne Ivusich / 410-472-4340
Manufacturers wide range of water-teting supplies
geared to the needs of service professionals.
Renowned for accuracy, simplicity, durability, and
technical support for customers from chemists. ①

TRANSWORLD SYSTEMS
www.transworldsystems.com
213-365-4325 / Tony Arseneault
anthony.arseneault@transworldsystems.com
Larry Eddo, larry.eddo@transworldsystems.com
Profit recovery  ➂

TRUOX
www.troux.com
916-920-4051
Perry Martin / perry@truox.com
Roy Martin / truox@comcast.net
Water treatment chemicals.

UNICEL
www.unicelfilters.com
Scott Gleason / spgleason@unicelfilters.com
Derek Podebarac / 818-678-0400
The industry’s most complete line of replacement
filter cartridges and DE grids. When quality and
service count - Unicel - clearly the best. ①

UNITED CHEMICAL CORP.*
www.swimpool.com
info@swimpool.com
Richard Rosene, 951-640-5210, 
rich@swimpool.com  /  800-824-5550
Rescue treatments for swimming pools. ①

VAC-ALERT INDUSTRIES LLC
Gigi Gault / gigigault@vac-alert.com
George Pellington
707-576-8282 / www.vac-alert.com
Suction entrapment.  ①

VAC-TRAPS
www.vac-traps.com
Steve Fitzen, steve@vac-traps.com
702-372-9751
Product sales to pool service industry.

VALTERRA PRODUCTS INC.
www.valterra.com
Gayle Key / gaylek@valterra.com
George Grengs / george@valterra.com
818-898-1671
Pool and spa maintenance equipment and OEM
gate valves and unibody valves and replacement
parts.

WATER SAVERS CO.
Steve Holcomb / Andi Holcomb
800-543-0979  / 949-955-1233
Leak detection and repairs for pools and spas. ➂

WATER TECH CORP.
www.watertechcorp.com
Paul Scutti / 917-673-1593
pscutti@watertechcorp.com
Manufacturer of battery powered pool vacuums,
distributor of robotic pool cleaners and acces-
sories. 

WATERWAY INC.
www.waterwayplastics.com
805-981-0262 / Richard Howell
waterway@waterwayplastics.com
Good quality, good services, outstanding manufac-
turer of pool and spa equipment, valves, fitting and
custom OEM spa parts. ①

ZODIAC POOL SYSTEMS INC.
www.zodiacpoolsystems.com
800-822-7933 / 760-599-9600
Baracuda, Jandy, Polaris, and NatureZ Products ①

* Charter Associate Members    ① Speakers available in all areas    ② Speakers available in Southern California    ➂ Speakers available in various areas – check with company
The companies named on this page are Associate Members of IPSSA.  Your patronage of these companies is appreciated.  However, Associate Members' products and services have not been evaluated by IPSSA, and neither approval, certification, 
recommendation or endorsement by IPSSA of the products or services of Associate Members should be implied by this listing.  Members are encouraged to select vendors carefully and to seek the advice and input of qualified advisors when appropriate.

Associate Members


